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POI VOI QUANG CAO THUONG HIEU BIA TREN MANG XA HOI FACEBOOK

Attitude of the youth towards beer brand advertising on Facebook
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TOM TAT

Nghién ctru nham xac dinh va do luong cac yéu té tac dong dén thai do cia cong ching tré ddi voi
quang céo bia trén mang xa hoi Facebook. Thong qua viéc ap dung két hop ca hai phuong phap dinh
tinh va dinh lwong nhu phan tich tai liéu, ling nghe mang xa hoi, phong van chuyén gia va khao sat 202
nguoi tré & do tudi 18 — 35, dang sinh séng va lam viée tai Thanh phé Ho Chi Minh, két qua nghién ctru
cho théy, ca 6 yéu t6 déu co tac dong dén thai do cua cong chung tré, trong d6 c6 5 yéu td tac dong cing
chiéu 1a: tinh thong tin, d6 tin cdy, tinh twong tac, tinh giai tri va ngudi ndi tiéng; 1 yéu td tic dong
nguoc chiéu 13 sy phién nhiéu. Qua do, dé tai dé xuat mot sb ham ¥ quan tri cho cac bén lién quan nhim
cai thién nhiing tac dong tir ndi dung quang céo va tuong tac trén mang xa hdi cua cac thuong hiéu bia
d6i véi thai do cuia cong ching tré.

Tir khoa: thdi do; cong chung tré; quang cao bia; nén tang mang xd hoi

ABSTRACT

The objective of the research is to ascertain and evaluate the factors that influence the attitudes of young
audiences towards beer advertisements on the widely-used social media platform, Facebook. To achieve
this, a comprehensive methodology employing both qualitative and quantitative approaches, such as
document analysis, social listening, expert interviews, and a survey involving 202 audiences aged 18-35
residing in Ho Chi Minh City, was employed. The findings indicate that all six factors examined have
an influence on the attitudes of young audiences. Specifically, five factors, namely informativeness,
credibility, interactivity, entertainment value, and celebrity endorsements, demonstrate positive effects,
while the remaining factor, referred to as nuisance, has a negative impact. Moreover, the study proposes
various managerial implications with the aim of enhancing the impact of beer advertising content and
social media interactions on the attitudes of young audiences.

Keywords: attitudes; young audiences; beer advertising; social media platform

1. Pit vin dé 8,3 lit con nguyén chat, twong duong voi
Theo T chirc Y té Thé gigi (WHO), 01 ngudi udng 170 lit bia mdi nam (B Y
Viét Nam dung thi 2 khu vyc Pong Nam  Té, 2018). Xuat phat tir thoi quen sir dung
A va dtng thtr 3 chau A vé mirc 6 tiéu thu ~ d6 ubng co con trong hoat dong vin hoa
binh quan ruou bia/nguoi. Cu thé, mdi  cong dong truyén théng, cing sy ting
ngudi (trén 15 tudi) tai Viét Nam tiéu thu  trudng cta tang 10p trung luu va gidi tré
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(Lincoln, 2016), di khién lugng tiéu thu
bia tai Viét Nam ting gip 03 lan trong giai
doan 2004 — 2018 (InfoQ, 2020)

Hién nay, thi truong bia tai Viét Nam
duogc thdng tri boi 04 hing bia 16n (chiém
trén 90% thi phan), lan luot 1a Heineken,
Sabeco, Carlsberg va Habeco. Hién trang
thi phan nay ciing phan nao thé hién murc
d6 xuét hién ciia cac thuong hiéu bia trén
mang xa hoi. Theo théng ké cua Statista,
85% nguoi dung cac mang xa hi cua Viét
Nam déu c6 str dung Facebook, ngan sach
danh cho hoat dong quang cao trén mang
xa hoi cua Viét Nam cling da c6 muc ting
dang ké tir 37 triéu d6 la My (2017) dén 76
triéu d6 la My (2020) va du kién sé ting
tiép dén muc 110 tricu d6 la My (2025)
(Statista, 2023). Piéu niay cho thdy tim
quan trong cua hoat dong truyén thong
thuong hi€u trén mang xa hoi. DPé co thé
duy tri va chiém linh thém thi phan tir d6i
thii, cac hang bia 16n déu chi hang tram,
tham chi hang nghin ty dong vao quang
cao, khuyén mai mdi nam. Pon cir nhu
SABECO da chi gan 2.200 ty dong cho chi
phi quang cio, khuyén mii trong nim
2021, con sb nay van tiép tuc ting trong
nam 2022 dat mbc hon 3.000 ty déng. Pidu
nay trung khop véi du doan trong bao céo
nghién ctru cia Zenith Media, khi dé nghi
cac thuong hiéu d6 ubng c6 con, can tiép
tuc giit vitng va phat trién cic kénh quang
cao k¥ thuat sd ngay ca khi dich bénh
COVID-19 da co ban duoc kiém soat va
cac kénh ban hang truyén thdng co thé hoat
dong tro lai

Theo s6 liéu tinh dén diu nam 2023,
do tudi 25 - 34 tudi (14.9% nit, 14.5%
nam) 13 d6 tudi chiém ty 1& cao nhat ma
quang cdo cua Facebook co thé tiép can
dugc. Tiép sau d6 1a do tudi 18 - 24 tudi
(12.8% nit, 11.9% nam) (Kemp, 2023).
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Dua vao cic két qua nghién ctru trén, cho
thdy hoat dong tiép can voi quang cdo bia
trén Facebook cua cong chung, dac biét la
cong chung tré dang tré nén phd bién hon
bao gio hét (British Council, 2020). Day
ciing 1a kénh truyén thong mang xi hoi co
suc tac dong manh mé va ro rét nhét dén
thai d6 cua gi6i tré Viét Nam d6i voi quang
cdo mat hang bia va cic san pham lién
quan dén bia.

Xuit phat tir nhitng 1y do trén, dé tai
nghién ctru nay s& danh gia cac yéu to tac
dong dén thai do cua gidi tré ddi véi quang
cdo bia trén mang xa hoi Facebook. Qua
d6, dua ra cac giai phap truyén thong nham
cai thién thai do cta cong ching ddi véi
quang cdo bia trong bdi canh méi. Pong
thoi, dong gdp vao viée téi wu hoa hoat
dong quang cdo cua cic thuong hi¢u bia
trén mang xa hoi Facebook, nham tiép can
hiéu qua ddi tuong cong chung tré, ciling
nhu kiém soat ndi dung truyén thong vé sir
dung bia c6 trach nhiém, dam bao an toan
cho nguoi ti€u dung tré.

2. Co sé 1y thuyét

2.1. Mjt s6 khdi niém co bin

2.1.1. Khai niém mang xa hoi va mang
xd hoi Facebook

Theo Danah M. Boyd va Nicole B.
Ellison, mang xa hoi cho phép nguoi dung:
(1) xdy dung hd so cong khai hodc ban
cong khai, (2) két ndi véi danh sach nhitng
nguoi dung khac, (3) xem va duyét qua
danh sach cac modi quan h¢ cua ho va
nhimg ngudi khac trong hé thong (Boyd &
Elison, 2007). Tai Viét Nam, Nghi dinh s6
72 cia Chinh phu dinh nghia: “Mang xa
hoi 1a hé thdng théng tin cung cap cho
cong dong nguoi st dung mang cac dich
vu luu trit, cung cép, st dung, tim kiém,
chia s¢ va trao d6i thong tin v6i nhau”
(Chinh phu, 2013).



LE THI THAO TRANG, THAI HOANG PHUGONG GIAO

TAP CHi KHOA HOC DAl HOC SAI GON

Truyén thong xi hoi (social media) va
mang xa hoi (social networking) la hai
thuat ngit khac nhau. Truyén thong xa hoi
1a tap hop céac kénh truyén thong truc tuyén
bao gom blog, wikis, trang web va mang xa
hoi... Trong khi mang xa hdi 1a mdt thanh
phan cta truyén thong xa hoi - thuat ngir dé
cap dén cach moi ngudi twong tic trén cac
trang web nhu Facebook, Twitter, LinkedIn
(Meerman, 2015). Tuy nhién, Facebook
vira mang dic diém cuia websites 2.0 vira ¢6
thé duoc sir dung dé quang ba san phém,
nén hai thuat ngir nay c6 thé duogc sir dung
thay thé cho nhau trong pham vi nghién ctru
ctia dé tai. (Giang, 2015).

2.1.2. Khdi niém qudng cdo, quang
cdo triec tuyén va quang cdo trén mang xa
hoi Facebook

Theo Piéu 2 cta Luét s6 16/2012/QH13
do “Quéc hoi Viét Nam ban hanh, quang
cao duogc dinh nghia la viéc st dung cac
phuong tién nhim gi6i thiéu dén cong
chung cac san phém, hang hoa, dich vu véi
muc dich tao ra lgi nhudn hoac khong tao
ra loi nhuan, giéi thiéu to chirc va ca nhan
kinh doanh céc san pham, hang héa, dich
vy, trir cdc tin tic lién quan dén thoi su,
chinh sach xa h¢i va thong tin c4 nhan”
(Quéc Hoi, 2012). Bén canh do, Kotler
cling cho rang: “Quang c4o 14 nhitng hinh
thitc truyén théng khoéng truc tiép duoc
thuc hién thong qua nhiing phuong tién
truyén tin phai tra tién va xac dinh rd
ngudn kinh phi”. Con “quang cdo truc
tuyén” 13 nhitng nd luc tiép thi san pham,
dich vu va xay dung mbi quan h¢ voi
khéach hang va nhiing bén lién quan thong
qua Internet (Kotler & Armstrong, 2014).

Quang céo truc tuyén trén mang xa
hoi Facebook duoc mo ta 1a hinh thirc st
dung hé thdng truyén thong xi hoi dé tiép
thi, quang céo, ban hang truc tuyén, quang
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bé san pham, thwong hiéu, va giai dap théc
mic, khéac biét & chd ndi dung dugc tao ra
boi nguoi st dung Facebook, khong chi tur
nha cung cip dich vu (Hiép hoi Quang céo
Viét Nam, 2012).

2.1.3. Khai niém cong chung va cong
chung tré

Trong nhitng nghién ctru vé truyén
thong ¢ giai doan trudc, cong ching dugc
xem 1a d6i tuong tiép nhén, dbi tuong tac
dong cua truyén thong. Tuy nhién, su phat
trién cua truyén thong s6 va mang xa hoi
da lam thay d6i khai niém cong chung
(Charles Whitney, 2009). Ngay nay, su
phan biét giita chi thé truyén théng va
cong chung truyén thong chi mang tinh
tuong d6i. Cong ching khong chi tiép
nhan, tiéu thy théng tin ma con san xuat va
pho bién thong tin. Sy chuyén doi vai tro
nay da dan dén sy xuét hién cua cac khai
niém maéi nhu “ndi dung do cong ching tao
ra” hay “nha truyén théng cong dan”.
Truyén thong xd hoi dic biét chu y dén
viéc c4 nhan hoéa, d6i tuong hda cong
ching nham dua thong tin cong ching can
dén voi cong ching theo cach cong ching
mudn (Van, 2022).

Do tudi 1a mot trong nhitng tiéu chi
quan trong dugc st dung trong cac phuong
phap phan khic cong ching. Do tudi 1a
biéu hién cua nhirng dac diém vé mirc do
trudng thanh, tdm sinh ly va hanh vi cia
cdng chang. Larkin va Grotta (1975) cho
rang, phan khuc cong chung tré cd xu
huéng st dung cic phuong tién truyén
thong dé giai tri nhiéu hon va c6 thai do
hoai nghi v6i ndi dung truyén thong hon so
v6i cac nhom tudi khac (Grotta, Larkin, &
Plois, 1975).

Theo UNESCO (phuong di¢n vin hod
— xa hoi), “ngudi tré” nén dugc hiéu 1a
nhimg ngudi thudc giai doan chuyén giao
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tr sy phu thudc cua tré em dén sy doc 1ap
ctia nguoi 16n va nhan thic vé su tuong
thudc (phu thudc 1an nhau) giira cac thanh
vién trong mot cong ddng. Nguoi tré hay
tudi tré 12 mot pham tru tuong ddi, linh
hoat hon 1a chiéu theo d6 tudi c¢d dinh.
UNESCO khéng c6 mot do tudi cb dinh dé
xac dinh “giéi tré” ma tuy vao bdi canh,
linh vuc va pham vi (Chinh, 2016).

Tur nhitng khai niém trén, v6i ndi dung
truyén thong dic thu 1a quang céo bia va db
uéng o cdn, trong pham vi cua dé tai, tac
gia xin khu bi¢t cong ching tré la nhém
cong ching st dung phuong tién truyén
thong, c6 do tudi tir 18 — 35 tudi. Mot vai
dic diém cua nhom cong chung tré: (1) La
dbi twong cong chung dong dao clia mang
xa hoi Facebook; (2) La nhom cong chung
ning dong, sang tao, nhanh chong nim bt
cac xu hudéng méi; (3) La nhom cong
chung c6 tadm 1y phuc tap (do dang trong
qué trinh hoc héi dé truong thanh), khong
6n dinh, dé thay do6i, nhat 1a vé thi hiéu,
nhu ciu... (Trang, 2015).

2.1.4. Khai niém thai do va thai do
huéng dén qudng cdo bia trén mang xa hji
Facebook

Friman (2010) tong két cac nghién
clru trude d6 vé thai do cua cong ching
d6i v6i quang cao va chi ra rang ty 18 thai
dd tich cuc va tiéu cuc ¢ thé khac nhau,
nhung ¢ nhimg yéu t6 chung dnh hudng
dén thai 4o, bao gdm gia tri thong tin, tinh
giai tri va dg tin cay. Allport (1935) dinh
nghia thai d¢ 1a khuynh hudng hoc héi va
phan Ung tich cuc hodc tiéu cuc ddi véi
mot dbi tuong, dugc hinh thanh qua trai
nghiém va tuong tac.

Thai d6 huéng dén quang cio (ATA -
Attitude Toward Advertisement) la cach ca
nhan danh gié tich cyc hoac tiéu cuc mdt
quang cédo dua trén quan diém ca nhan.
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Mot nghién ctru vé vai trd cua mang xa hoi
trong tiép thi chi ra réng ATA chiu sy anh
huong cua quan h¢ xa héi va su tin tudng
(Soares et al.,, 2012). Thai do nay anh
huong dén hiéu qua chién dich quang céo,
thai do ddi v6i thwong hiéu va xu hudng
tiéu dung (Lutz et al., 1986).

2.2. Cic yéu té anh hwéng dén thdi
d¢ ciia cong chiing déi véi quang cdo trén
mang xa hoi Facebook

2.2.1. Cdc nghién ciru vé thai dé ciia
cdng ching déi véi qudang cdo va quang
cdo triec tuyén

Nghién ctu "Advertising Value and
Advertising on the Web" (Ducoffe, 1996)
xéc dinh 3 yéu t6 chinh anh hudng dén thai
do dbi véi quang céo truc tuyén: théng tin,
giai tri va phién nhiéu. Brackett & Carr
(2001) bd sung thém yéu tdsy tin
nhiém vao danh sach cac yéu té tac dong.
Cong trinh ciing khang dinh vai tro
ctia bién nhan khau hoc va tac dong tich
cuc cua tinh giai tri, thong tin quang cdo va
niém tin ddi voi thai d6 cua céng chung.

Nghién ctru "Pé xuidt mo hinh chép
nhan quang cdo truc tuyén trén mang xi
héi & Viét Nam" (Thanh, Nghia, & Cuodng,
2013) dua trén Iy thuyét TRA va TAM, xéac
dinh 8 yéu t6 anh huong dén thai do cua
cong ching ddi voi quang cdo trén mang
xa hoi: Thai d6 huéng dén quang céo, tinh
giai tri, thong tin quang cdo, sy kho chiu,
do tin cady cua quang cdo, tinh tuong tac -
x4 hoi, chap nhan quang céo truc tuyén va
cac yéu t6 nhan khau hoc.

Tai Viét Nam, cong trinh cua Duong,
Giang, & Kién (2018) dua trén Iy thuyét
hanh vi c6 ké hoach (TPB), x4c dinh 3 yéu
t6 tac dong dén thai do6 va y dinh xem
quang cao cua cong ching tré: tinh dia
phuong hoa, su vui thich cdm nhan va su
tin tuong.
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2.2.2. Nghién civu vé thai dg ciia cong
chiing doi véi thieong hiéu sir dung nguoi
c6 anh heong dé quang bd trén mang xa
hoi Facebook

Ninh, Oanh, Duong, & Nhu (2019)
chi ra 2 yéu td chinh tac dong dén thai do
cong ching: Thai d6 coéng chung ddi véi
nguoi ¢6 anh hudng va trai nghiém trudc
day cua cong chung d6i voi thuong hiéu.
Nghién ctru ctua Kolo (2022) nhin manh
vai tr0 cliangudi cd6 anh hudng
(Influencer) trong viéc tac dong dén thanh
cong cua thuong hiéu va san pham trén thi
truong. Vy (2020) phan loai Influencers
duwa vao ty 1é tuong tac: Celebrity,
Professional Talent, Community, Citizen.

2.2.3. Cdc nghién ciru vé ngi dung
qudng cdo trén fanpage cua cdc mang xd
héi cua cdc thiwong hiéu do uong c6 con

Campbell & Chung (2022) stir dung mo
hinh Elaboration Likelihood Model dé
phan tich chién luoc thong diép cua 12
thuong hiéu dd ubng c6 coén. Nghién ciru
xac dinh cac chu dé thuong duoc str dung
trong chu thich va hinh anh cua bai
dang: Huong vi, mua, dip, cong thirc va hai
hudc/dua.

Nghién ctu ciing chi ra rang cong
chiing c¢6 xu hudng tuong tac vdi cac bai
dang mang tinh giai tri, tinh giao dich
nhiéu hon cac bai ding mang tinh thong
tin.

Bang 1: Téng hop cac yéu t tac dong dén thai do ciia cong chiing d6i voi quang céo trude

Yeéu to tac dong dén thai d§ cia cong ching doi véi quang cao
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Hau hét cac nghién ctu déu chi ra 4
yéu td tac dong dén thai d6 cua cong
chung d6i v6i quang cdo: tinh thong tin, sy
phién nhidu, tinh giai tri va do tin cay. Cac
nghién ctu gan day (Thanh va cong su,
2013; Minh va cong su, 2016) bd sung
thém yéu t6 tinh tvong tac. Tuy nhién, yéu
t6 nguoi ndi tiéng chua duoc dwa vao danh
sach cac yéu td tac dong mic du nhiéu
nghién ctru chiing minh vai tro tich cuc
ctia n6 trong viée tac dong dén thai do cua

2.3. M0 hinh nghién civu dé xudt

Tinh thong tin
™~
A

(Informativeness) \\\ +

i~ Y .
‘ Tinh gidi tri % =

(Entertainment) | T+

p
‘ Pj tin ciy
(Credibility)

-
Tinh twong tac [ —
(Interactivity)

g 2 ,
‘ Nguw#i noi tiéng
(Celebrity)

s : .
St phién nhiéu
(Irriating)

cong chung ddi véi quang cdo trén mang
x4 hoi.

Tu nhiing phan tich trén, tac gia thira
ké mo hinh tir cac nghién ctu dinh dinh
luong vé thai do cong chung dbi voi quang
cdo trén mang xd hoi va bd sung thém yéu
t6 Nguoi ndi tiéng. Bén canh phuwong phap
nghién ctru dinh luong, tac gia tién hanh
thém phuong phép ling nghe du luin xi
héi (Social Listening).

\t I - . n . -
— Thai d6 cua cong chiing tré
doi voi quang cao bia trén
— mang xa hdi Facebook

Mb hinh 1: M6 hinh nghién ciru vé thai d6 ctia cong ching tré dbi voi quang cao thuong
hi¢u bia trén mang xa hoi Facebook

- Tinh Théng Tin (H1): Quang cao
bia trén Facebook trng dung tinh thong tin,
cung cap thong tin hiru ich vé san pham va
sy kién thuong hi€u, anh hudng tich cuc
dén thai do cta cong chung tré.

- Tinh Giai Tri (H2): Quang cao tap
trung vao tinh giai tri, sir dung yéu t6 sang
tao, hinh anh hap dan, va nodi dung theo xu
thé, tao ra niém vui va sy thich tha, c6 anh
huong tich cuc dén thai do cia cong
chung tré.

-Po Tin Cay (H3): Su tin cay cua
thong di¢p quang cdo va thuong hi¢u bia,
dua trén nguodn tin dang tin cdy, anh huong
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tich cuc dén thai do ciia cong chung tré.

- Sw Twong Tac (H4): Muc do tuong
tac, binh luan va chia sé trén Facebook
gitra cong ching tré va quang cdo bia co
anh huong tich cuc dén thai d6 cua ho.

- Nguwoi Noi Tiéng (H5): Su xuét hién
clia nguoi ndi tiéng trong quang céo bia tao
sur hép dan dic biét, c6 anh hudng tich cuc
dén thai do ctia cong chung tré.

- Sy Phién Nhiéu (H6): Su kho chiu
va phién todi tr quang cdo bia trén
Facebook c6 thé tao ra anh huodng tiéu
CUC va nguoc chiéu dén thai do cua cong
ching tré.
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3. Phwong phap nghién ciru va két
quéa nghién ctru

3.1. Phwong phap nghién ciru

3.1.1. Phwong phdap quan sat, khao
sat, sang loc

Pé chon loc ra dugc cac tai khoan
mang xa hoi mang tinh dai dién cta cac
thuong hi€u bia, tac gia da st dung phuong
phap: (1) Tim kiém cac thwong hiéu bia
dang dugc ban trén thi truong thong qua
vi€éc quan sat tai mot s6 chudi siéu thi va
ctra hang tién loi 16n tai TP.HCM; (2) St
dung dir liéu khao sat voi 137 ddi tuong
cong ching tré sinh sdng va lam viéc
TP.HCM vé cac thuong hiéu c6 quang cdo
bia 4n tugng trén mang xa hdi Facebook.
Két qua tac gia thu duoc c6 10 thuong hiéu
Bia dugc cac cong ching tré 4n tugng nhat
va théng ké tinh trang tai khoan mang xa
héi Facebook cua cac thuong hi¢u nay Tuy
nhién, vi han ché vé mit nhan luc va thoi
gian, nén trong pham vi cua d¢ tai, tic gia
xin lya chon méu mang tinh dai dién 1a 03
thuwong hiéu bia ph6 bién nhét tai TP.HCM
Ia: Bia Heineken, Bia Tiger, Bia Sai Gon.

3.1.2. Phwong phdp phéng vin bdn
cdu triic chuyén gia

Chuyén gia trong linh vuc quang cdo,
tiép thi k¥ thuat sd s& dugc phong van bang
bang cau hoi ban ciu trac dé xac dinh lai
cac yéu t6 nao trong tap hop cac yéu té co
tac dong dén thai do cia cong ching tré ddi
voi quang cdo bia trén mang xa hdi
Facebook. Pong thoi, thao luin va dé xut
cac phuong phap mang ham y quan tri,
nhdm han ché yéu td tiéu cuc, cung cd
nhitng yéu t6 tich cyc gitp cai thién hiéu
qua thai do cta cong ching d6i véi quang
cao bia trén mang xa hoi Facebook.

3.1.3. Phuong phdp ldng nghe di ludn
trén mang xa hoi (Social Listening)

Social listening (ling nghe x3 hoi)
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dugc dinh nghia 14 phuong phap phan tich
cac cudc tro chuyén va xu hudng lién quan
dén thuong hi¢u cua ban dugc thao luan
trén nén tang ky thuat sd (Sara, 2017). Két
qua tir viéc phan tich nhitng cudc thao luin
cua cong chung trén mang xa hoi s€ dugc
stt dung dé dua ra cac quyét dinh tiép thi
hi¢u qua (Vernuccio, 2014). V&i phuong
phap nay, tac gia tong hop va phan tich noi
dung cac bai ding trén cac fanpage mang
tinh dai dién, bao gém ca hinh anh/video
va mo ta cla bai ding. Pong thoi, tac gia
cling thu thap dir liéu vé chi sb tuong tac
(lugt tha cam xuc, chia sé, binh luan) va sd
luong thao luan ctia mdi bai dang trong gan
2 thang. Twr d6 sur dung phuong phap phan
tich, so sanh bang phin mém Excel va
NVIVO dé xac dinh thai do6 cia cong
chung i voi cac mau quang céo bia. Tac
gia cling phan tich cac tu khoa lién quan
(keyword-related research) dén bai diang
nhim xac dinh thai d¢ dua trén cach si
dung ngodn ngit cta cong chung ddi véi cac
ndi dung quang cdo bia trén mang xa hoi.

3.1.4. Phuwong phdp khdo sdit bang
bang héi va xir Iy div liéu bang SPSS

Phan dinh luong cta nghién ctru ding
k¥ thuat thu thap thong tin so cap bang cach
khao sat ddi tuong muc tiéu. Thong tin dugc
thu thap truc tiép bang cac bang cau hoi chi
tiét dugc 1ay qua Internet. Dir liéu ding dé
thiét ké bang cau hoi dugc tham khao tir cac
tai liéu nghién ctru trude do.

Mau du kién c6 kich thuéc N=200,
phuong phap 1dy mau ngau nhién. Thang
do duogc kiém dinh bang cac k¥ thuat phan
tich hé s tin cdy Cronbach’ Alpha, phan
tich nhan t56 kham pha (EFA); phan tich
hdi quy, kiém dinh sy khac biét giita cac
bién nhan khau hoc cta nguoi tiéu ding
bang Independent Sample T-Test va
ANOVA. Nghién ctru nay dugc thuc hién
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v6i ddi twong khao sat 1a Nam/Nit, tudi tir
18-35, dang sinh séng va lam viéc tai
Thanh phé H6 Chi Minh, c6 st dung tng
dung Facebook

3.2. Két qud nghién ciru

3.2.1. Két qua phan tich cdc bai ding
trén fanpage

Két qua phan tich cho thiy Bia Saigon,
Heineken va Tiger déu st dung fanpage
Facebook dé quang ba san pham, tap trung

0.0
Thgd Thg5 Thgd Thgs Thgd Thg5 Thgd Thgs Thgd Thg5

Branding Celeb, sponsor Promotion Branding

Bia Saigon Haineken

Celeb, sponsor

vao 3 chu dé: "Truyén thong dinh vi
thuong hi¢u", "Nguoi anh hudng, tai trg,
lién két" va "Khuyén mai". Bia Saigon tap
trung vao quang ba san pham va st dung
nhiéu nguodi anh huong, Heineken tap
trung vao su kién va san phém méi, con
Tiger tap trung vao san pham méi va ngudi
mau dai dién. Bia Saigon ding bai nhiéu
nhit (3.2 bai/tuan), tiép theo 13 Heineken
(2.5 bai/tuan) va Tiger (0.7 bai/tudn).

Count of Content
f at Heineken
t Tiger

Thgd Thgs Thg4 Thg$ Thgd Thg5

Promation Branding Celeb, sponser

Tiger Beer

Hinh 1: Biéu d6 tn sut ding bai va chu dé bai ding ctia 03 fanpage mau nghién ctru

Két qua nghién ciru cho thiy Bia Tiger
dat chi sd tuong tac cao nhét, dic biét trong
cac cha d& "Truyén thong dinh vi thuong
hi¢u" va "Nguoi anh hudng, tai trg, lién
két". Bia Saigon dan dau vé tuong tac trong

16
14
12

10

, I —

chii & "Xuc tién ban hang", trong khi
Heineken thu hut sy chu y trong cd ba chu
dé. Mic du dinh dang Video dugc st dung
nhiéu, nhung bai dang c6 dinh dang Photo
(Anh tinh) lai dat chi s6 tuong tac cao nhat.

9000
8000
7000 wmmm|ink - Count of Content
6000 Photo - Count of Content
5000 pmm Video - Count of Content
4000 | ink - Average of Public
Engagements
3000 e Photo - Average of Public
Engagements
2000
Video - Average of Public
1000 Engagements

Bia Saigon Heineken Tiger Beer

Hinh 2: Biéu d6 s luong dinh dang bai ding theo sb lugt trong tac ciia 03 fanpage
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3.2.2. Két giia phdn tich binh ludn

Average of Average of  Average of Shares  Average of Average of  Average of Shares  Avera Average of  Average of Shares
Reactions Comments Reactions Comments Comments
Branding Celeb, sponsor Promotion

Hinh 3: Biéu d6 chi s6 Tha cam xuc, binh ludn, chia sé trung binh theo chu dé bai ding
cua 03 fanpage

3.2.2.1. Fanpage Heineken Chu d& “Truyén thong dinh vi thuong

Fanpage Heineken v6i cha dé “Nguoi  hiéu” quang ba san pham Heineken Silver
anh huong, tai tro, lién két” sir dung su kién  va lon Heineken Silver 250ml, tir khoa phd
am nhac Heineken Silver Multiverse dé thu  bién 1a “heineken”, “silver”, “uéng” (31,
hat su cht y, thé hién qua tr khéa 12, 11 lan), tip trung vao chuong trinh
"heineken", "choi", "silver" (69, 26, 25 lan).  “Péu truong EKOIN”.

fid 61 ki€ém )
'ghe NEOI chirc quan Ki

- tring ch8t jpac
- "ive phai Ki€n ti€p chuong v

dong tham Zone silver ngay di iy hang choi udNg tuyét trusc.

ahin chic biét heineken ga,h':eh(,m, " cool thei heineken
mong k nnieu

it AUAy choi canh ppgg
uel tusi chie UONg tuyét chin |

idol
khai fanpage “H‘““:Ium‘.; %
M tea

hong nhiéu

c chdt tra ung mong
heinekensilver250ml <
' chuyén ZONE nhiéu thu.dng

thém check giver nhau .

Hinh 4: Tan suét tir khoa trong phan binh luan cta fanpage Heineken

Chu dé “Cac hoat dong xtc tién ban  "Long". Tu khoa "Ubng" ndi bat véi 124
hang” thay hiéu quéa cta chuong trinh “Dau  14n, theo sau 1a "Nhau" (41 1an), "Thing"
truong EKOIN” qua tir khoa nhu “choi”, (39 lan), "Ngon" (34 lan).

“hong”, “ekoin” (64, 61, 19 1an), thé hién Trong chu dé "Truyén thong dinh vi
su htng tha va thao luan tich cuc trong  thwong hiéu", "Udng" (250 lan) va
cong dong fanpage Heineken. "Ngon" (187 lan) 1a nhitng tir khoa ndi

3.2.2.2. Fanpage Tiger bat, thé hién thai do tich cuc cua cong

Trong bai ding chu dé "Ngudi anh  chung. Cac tr nhu "Thung", "Thay",
huong, tai trg, lién két" cua Tiger Soju st "Tiger", "Thich" ciing 12 diém nhén,
dung hinh anh dai dién thwong hiéu G-  dong thdi ngudi hdm mo thé hién sy

Dragon dé thu hut sy cha y, thé hién qua tir ~ mong doi va himg tht véi trai nghiém
tieng long nhu "Chong", "Rong", "Idol",  sdn pham méi cua Tiger Soju.
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nhan luong Xuan che
ofiiii higu chan thiét et dong poonn
thai trong i dinh €2N8 loai choi .

dung dirng Y. thay tr
AunE oppa treij ’r;:' tranh Unhgno

 t3ANg  chay 2
hii - dragon dlnh. nhin idol nh?ebt?lll _chép
héng

o M ehar . trai HBEF  ty Lo cust doh
dung dién Chong uong ngon diém tmi‘
thflnh phat |0ng nhéu = HiiGh sinh tine
3 hang khac beer o thung o -
xudng tién hich rong thay chiam toan tran
nhiéu tien t Ic Sang chuan dién chay

xuat cang CMEN hinh thém chénh liu
chiu that

nhugc

xong

shop countdown

SleU giao  dUNg truec |,
mlem ci]]cn CUO! tign chdi gy tuan
trai chién nhin thich |Oaldmh tréi we

., chét idol thom biét beer nhiéy avin

néh'\en dinh 5?;‘1 ngon ngot rbng'x?ﬂ:
wem tang thay udng nhau e ngta we

thiet 1z : : -
dj::\xeu long tiger thing choi® *
,_ i6ah p test thirc
nhat rFJ'Q’U ChOng thém sang ting
o 191 quat ch6t dinh dragon non
nham  gidi digm thei tuan

Hinh 5: Téan suét tir khoa trong phan binh luan cta fanpage Tiger

3.2.2.3. Fanpage Bia Saigon

Bia Sai Gon, nha tai tro SEA GAMES
32, tan dung hinh anh van dong vién nhu
Nguyén Thi Oanh dé tao 4n tugng tich cuc.
Fanpage nhdn phan Ung tich cuc véi tu
khoa “ubng” (59 lan) va “nhau” (14 lan)
cho chu dé “Nguoi anh hudng, tai tro, lién
két”. Chién dich “49 Ngh¢ nhan  bia” dua

nEhign ph
“u thuro

ding t

vao bai dang tir khoa nhu “udng” (41 lan),
“tuyén” (22 lan), “saigon” (21 lan), ting
cuong sy da dang trong ndi dung cho chu
dé “Truyén théng dinh vi thuong hiéu”.
Chu dé “Xuc tién ban hang” tap trung vao
minigame, voi tu khoa nhu “ngon” (12
1an), “ubng” (10 1an), tao su twong tac tich
cuc tir cong dong.

, ddnh

e phat thich

chu :Ir e d, ™ - hién mhit phsm d hich g duyet chuin ?li,r?:'ll:ﬂ,tmlr_l_:':“' jang

"ot chuong dign . dinh thuéng 5 “ muén WYEL | chic nha U chal SINh poha SEed neot

cnét pang Mhau SA1EON nhanh iz chill "BAY tu_)’en nghé i ‘_,'.:lnhér! udng ;‘_rnIn kinh tring
wee 0@anh uOng chay nghigp ngay chai udng ngon s théi iz, tham ngon BUNE chuong .

£ QUANE thiinge tign tuyét e ang. dinh 200 0 vige tien WNE 30 theém - oNEh '
- 181 tham trus . or T thé are prozi SAIZON tign gold nhit
vin }f:tng content EIG0t !u: : thay bigt applynhau .-‘- “ilﬂn £ traj g tién eold i,
- phiang FTS , -

n P I'—"“'—chuvé’n
déng }

thic

special trum

ngao chat tuy{at ("“':LI‘ nght ® h
ng mlem khich thigt
Fung trévi Mhat thing

Hinh 6: Tan suét tir khéa trong phan binh luén ctia fanpage Bia Sai Gon

3.2.3. Két qud phong vin ban cdu triic
chuyén gia

bép vién dugc chon 1a 01 nit chuyén
gia, hién dang lam vi¢c tai cong ty quang
cdo véi cuong vi Chuyén vién Chién luoc
thuong hiéu (Brand Stategist) cho thuong
hiéu bia Larue, bia Bivina. C6 trinh d0
chuyén mon, kinh nghiém lam vi¢c hon 10
nam trong linh vyc Marketing - Truyén
thong, quang cao. Theo chuyén gia, nganh
03 phan doan thi truong nhu sau (Herman,
2022):

(1) Mainstream: Cdc san phdam c6 gid
thanh phdi ching, hwéng dén tép khdch
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hang lon va trén 18 tuéi. Vi du: Bia Larue,
Bia Bivina

(2) Premium: Cdc san pham cé chat
lirong, hirong vi cao cdp hon ciing véi mirc
gid cao hon, hidng dén tép khach hang c6
thu nhdp cao hon va co yéu cau dac biét,
dang cdp hon trong trdi nghiém san phdm.
Vi du: Bia Heineken, Bia Tiger

(3)Ultra-premium: Cdac san phdm cé
chdt lwong tuyét hdo nén gid thanh ciing
rdt cao, hweéng dén tép khdach hang han
ché, ¢é thu nhdp cao va doi héi trdi nghiém
déc ddo. Vi du: Cdc san pham bia thii céng
(bia craft)
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Chuyén gia chia sé tiy thudc vao dbi
tuong khach hang muc tiéu ma thuong hi¢u
huéng dén, tir d6 cac yéu té tic dong dén
thai d6 cua cong ching tiép nhin quang

Bang 2: Mirc d6 quan trong va anh hudng cta cac yéu t trong mé hinh nghién ctru theo ¥

kién cua chuyén gia

cdo bia trén mang xa hdi Facebook cling s€
khic nhau. Nhung nhin chung, voi ddi
tuong cong chung tré¢, mo hinh nghién ctu
tac gid dua ra la phu hop.

Mikc d§ anh hwéng
YEU TO ANH | C6 anh Kf'él:‘g 1 2 3 i
HUONG huéng hfrl(;'ng Rit khong Khong Khéng |Quan Rit
quan trong gﬂi; ¢6 y kién| trong tcl'L(J)?lz

1. Tinh théng tin X X
2. Tinh giai tri X X
3. D¢ tin cay X X
4. Tinh twong tac X X
5. Sy phién nhiéu X X
6. Nguoi noi tiéng X X

Phan tich két qua phong van, chuyén
gia cho rang yéu t6 do tin cdy la yéu td
quan trong nhat, tiép theo d6 1 yéu t6 tinh
giai tri, tinh twong tac va ngudi ndi tiéng,
su phién nhidu. Yéu t6 tinh thong tin s&
quan trong néu dbi tugng tiép nhan quang
céo 1a cong ching thudc déi tugng phan
khic Ultra-premium, con véi dbi tuong
cong chung tré thuoc phan khuc
Mainstream va Premium thi hai yéu t6
nguoi ndi tiéng va tinh giai tri s& quan
trong v&i nhém cong chung nay hon.

Yéu tb do tin cdy 1a rat quan trong voi
d6i twong tiép nhan quang céo bia ¢ tit ca
phan khic thi truong, vi: “Bia 13 san pham
c6 cdn, anh huong dén stc khoe va duge
tiéu thy kha nhiéu”. Yéu té do tin cay c6
thé dugc xdy dung qua cac quang céo bia
thong qua MXH nhung bén canh do6 cling
can phai c6 chién luoc dai han dé cang cd

71

long tin cua nguoi tiéu dung vao thuong
hiéu bia.

Dbi voi yéu t6 tinh giai tri, cu thé 1a
nhiing nd1 dung quang céo bia cdp nhat
theo xu hudéng va hinh anh, video quang
c4o bat mat s& thu hut dugc sy chi y cua
mot s6 bo phan gidi tré va khién ho co thai
do tich cuc ddi véi quang cdo bia. Noi
dung quang cdo c6 sy hai hude, sang tao
cao s& tao nhiéu thién cam cho cong ching
tré va khién ho dong y xem hét quang céo
d6. Thém vao do6, gidi tré 1a d6i tuong
thuong xuyén sir dung MXH ciing nhu lan
truyén nhimng ndi dung giai tri nén dbi véi
nhiing ndi dung quang céo theo xu hudng
(trendy) s€ phu hop véi ho hon la nhiing
ndi dung c6 su phu hop dia phuong (local
relevance), nhit 1a véi ddi  tuong
Mainstream 16n tudi.

Yéu t6 nguoi ndi tiéng theo chuyén gia
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danh gia 1a quan trong nhung khong nhat
thiét lic nao ciing phai c6 nguoi ndi tiéng
trong tat ca cac quang céo bia. Yéu t6 nay
s& rat can thiét v6i cac thwong hiéu bia
huéng dén giéi tré nhu Tiger, Tuborg,
Budweiser vi can dung nhiing hinh anh
ngudi ndi tiéng dé xay dung hinh anh cho
thuong hi¢u (brand image).

V& tinh twong tac, quan trong ddi véi
san phdm bia & dong Premium trg 1én vi
theo chuyén gia, cac thwong hiéu bia cin
dam bao ddi twong cong chung nhan thirc
dugc gia tri hinh anh ma san pham bia
mang lai. Cac quang cdo bia can tao ra sy
tuong tac du nhiéu dé nhan dugc su thién
cam va dan ddi twong khach hang dén giai
doan trai nghiém san phém. Ngoai ra, tinh
tuong tac con thé hién qua cic quang cdo
bia vé chuong trinh khuyén mii hoic
minigame, day la co hdi gitp cong ching
giai tri cling nhu trai nghiém san pham.

Pang chi y 13 yéu td sy phién nhidu
theo chuyén gia danh gia 1a co thé tuy
thudc vao ting dbi tugng tiép nhan quang
c40 va ndi dung cua quang céo. V&i tan
sudt xuat hién day dic, lap lai nhiéu lan s&
khién cong ching tré kho chiu. Chuyén gia

Bang 3: Co cdu mau theo nhan khau hoc

¢6 luu ¥ rang “giéi tré 1a nhitng ddi tuong
nhay cdm hon v6i quang cdo nén ho sé
cam thay bi lam phién” néu tan sudt xuét
hién quang cdo qua day va ndi dung quang
cdo qua thién huéng ban hang hoac khong
tré trung.

Con v6i yéu td tinh thong tin s& tuy
thudc nhiéu vao ndi dung ma quang cio bia
do truyén tai. Néu la vé huong vi, dac tinh
san pham thi s& khong tic dong nhiéu dén
thai d6 cta cong chung tré nhung néu 1a vé
nhing chuong trinh khuyén mai, minigame
thi s& c6 tac dong nhiéu hon. Theo chuyén
gia 1y giai, d6i v6i phan khic Ultra-
premium thi tinh thong tin trong quang céo
bia s€ cao hon 2 dong san phém con lai, vi
cac khach hang muc ti€u cua dong bia do
dé y nhiéu vé huong vi ctia san pham.

3.3. Két qud khdo sdt bang bing héi
va xit Iy dit ligu bang SPSS

3.3.1. Théng tin mdu

Pé dat kich thudc mau n=200, tac gia
da g di 250 bang khao sat va thu vé duoc
213 bang, trong d6 c6 11 bang khong hop
1¢ do khong thudc dbi twong gan loc dé 1am
khao sat. Két qua thu dugc 202 bang khao
sat hop 1é dé dung 1am mau nghién ctru.

Dic diém ciia miu (c& mau n =202) S6 luong (ngudi) | Ty 18 (%)
Gidi tinh Nam 54 26.70%
Nit 148 73.30%
Tong 202 100%
Tubi Tur 18 dén 25 148 73.30%
Tir 26 dén 30 45 22.30%
Tir 31 dén 35 9 4.50%
Tong 202 100%
Trinh d hoc van | Trung hoc phd thong 8 4.0%

72



LE THI THAO TRANG, THAI HOANG PHUGONG GIAO

TAP CHi KHOA HOC DAl HOC SAI GON

Dic diém cua miu (c& miu n =202) S6 luong (ngudi) | Ty 18 (%)
Trung cap nghé/trung cap chuyén nghiép 28 13.9%
Pai hoc/Cao déng 154 76.2%
Cao hoc 12 5.9%
Téng 202 100%
Thu nhap/thang |Dudi 5 tri¢u 99 49.0%
5 triéu - 10 tri¢u 62 30.7%
10 tri€u - 20 triéu 36 17.8%
Trén 20 triéu 5 2.5%
Tong 202 100%
Bang 4: Co cau mau theo hanh vi sir dung mang xa hoi
Dic diém ctia miu (c& mau n =202) S(i;i?y?)g 1;(};)1)6
Tan suét st dung Duéi 1 tiéng 7 3.5%
Facebook/ngay 2 -3 tiéng 80 | 47.3%
4 - 5 tiéng 67 52.8%
6 - 7 tiéng 24 13.9%
Trén 8 tiéng 15 9.0%
Téng 202 100%
Muc dich sir dung MXH | Két ndi v6i ban bé (nhén tin, tro chuyén, | 188 | 28.30%
Facebook theo doi cac hoat dong cta ban be)
Thong béo, chia sé thong tin 127 19.10%
Giai tri 173 26%
Cép nhat tin tirc (bang ‘tin, héi nhom, trang| 167 25.10%
cong dong)
Kinh doanh ban hang 10 1.50%
Tong 665 100%
Chu dé quan tAm trén Giai tri (Video/Hinh anh hai hudc, 190 22.90%
Facebook Video/Hinh anh ch6 méo,...)
Chinh tri 46 5.50%
Tin ttrc thoi sy, xa hdi 131 15.80%
Phim dién anh/truyén hinh 133 16.00%
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Dic diém ctia miu (c& mau n =202) S(i;igril)g 1;?;)1)6
Truyén tranh 62 7.50%
Thé thao 53 6.40%
Am thuc 105 | 12.60%
Thoi trang 107 12.90%
Khac 4 0.50%
Téng 831 |100.00%
Thuong hiéu cd quang Heineken 161 28.50%
cdo bia an twong Tiger 161 | 28.50%
Sai Gon 98 17.40%
Budweiser 69 12.20%
Ha Noi 19 3.40%
Larue 16 2.80%
Huda 15 2.70%
Carlsberg 18 3.20%
Khac 7 1.20%
Tong 564 |100.00%

3.3.2. Phan tich d¢ tin cdy cua thang
do bang hé sé Cronbach’s Alpha

Két qua danh gia thang do va cac bién
quan sat cho thay cac thang do déu dat do

Bang 5: Hé s6 Cronbach's Alpha cua thang do

tin cdy Cronbach’s Alpha > 0.6 va hé s6
turong quan bién - tong >0.3, tat ca cac bién
quan sat cua cac thang do déu thoa man
diéu kién dé phan tich EFA.

Bién

H¢ s6 tuong quan
Bién - Tong

Phuong sai néu
loai bién

Trung binh thang
do néu loai bién

Heé s6 Cronbach's Alpha

néu loai bién

Tinh thong tin (Cronbach's Alpha = 0.797)

THT1 10.73 5.274 0.578 0.761
THT2 10.77 4.946 0.618 0.741
THT3 10.7 5.165 0.608 0.746
THT4 10.83 4.761 0.63 0.735
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Bién Trung b‘lnh.thf'ipg Phuong s.aA’i néu | Hé situon% quan | Hé s6 Czronbgch'f Alpha
do néu loai bién loai bién Bién - Tong néu loai bién
Tinh giai tri (Cronbach's Alpha = 0.830)
GT1 14.05 9.908 0.534 0.821
GT2 14.19 9.218 0.642 0.792
GT3 14.27 8.657 0.719 0.768
GT4 14.07 9.094 0.67 0.784
GT5 14.03 9.691 0.574 0.811
Do tin cay (Cronbach's Alpha =0.851)
TC1 18.13 11.539 0.668 0.819
TC2 18.08 11.506 0.712 0.811
TC3 18.05 12.131 0.623 0.828
TC4 18.01 12.05 0.59 0.834
TC5 18.04 12.337 0.575 0.837
TC6 17.98 11.815 0.64 0.825
Tinh tuong tac (Cronbach's Alpha = 0.796)
TT1 11.01 4.985 0.628 0.735
TT2 11.04 4.988 0.606 0.746
TT3 11.09 4.921 0.589 0.755
TT4 10.99 5.015 0.605 0.746
Su phién nhiéu (Cronbach's Alpha = 0.834)
PN1 13.73 9.94 0.655 0.795
PN2 13.82 10.058 0.582 0.816
PN3 13.79 9.91 0.646 0.797
PN4 13.7 10.321 0.577 0.816
PN5 13.66 9.729 0.716 0.778
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Bién Trung b‘lnh.thf'ipg Phuong s.aA’i néu | Hé situon% quan | Hé s6 Czronbgch'f Alpha
do néu loai bién loai bién Bién - Tong néu loai bién
Ngudi ndi tiéng (Cronbach's Alpha = 0.778)
NNT1 10.35 5.622 0.553 0.739
NNT2 10.51 5.365 0.591 0.72
NNT3 10.46 5.463 0.609 0.71
NNT4 10.31 5.647 0.574 0.728
Thai d6 d6i véi quang céo bia (Cronbach's Alpha = 0.810)

TD1 11.33 5.564 0.637 0.758
TD2 11.31 5.109 0.639 0.756
TD3 11.35 5.552 0.59 0.779
TD4 11.28 5.228 0.647 0.752

3.3.3. Phdn tich nhan té kham phd EFA

Sau khi hoan tit phan tich do tin cay
thang do bang Cronbach’s Alpha, 7 thang
do v&i 28 bién quan sat tiép tuc duoc danh
gia theo phuong phap phan tich nhan t6
kham pha EFA. Két qua phan tich EFA
lan thir tw sau khi da loai hét bién x4u, h¢
s6 KMO 0.834; sig cua kiém dinh

Bartlett = 0.000 < 0.05 cho thdy co su
bién thién giira cac bién. Tat ca cac bién
quan sat déu co hé sb tai trén 0.5; téng
phuong sai trich bang 61.666% > 50%,
diéu nay chung t6 61.666% su bién thién
cua dir liéu dugc giai thich bo1 6 nhan td
dugc do ludng thong qua 25 bién va hoan
toan phu hop.

Bang 6: Két qua phan tich nhan t6 kham pha EFA lan 4

Bién quan sat Nhan 16
1 2 3 4 5 6

TC6 0.773

TC4 0.755

TC3 0.722

TC1 0.701

TC5 0.694
THT4 0.79
THT1 0.747
THT2 0.721
THT3 0.71
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Bién quan sét Nhan (0
1 2 3 4 5 6
TT2 0.767
TT1 0.735
TT3 0.73
TT4 0.723
PN1 0.801
PN2 0.746
PN4 0.697
PN3 0.696
NNT3 0.754
NNT1 0.73
NNT2 0.724
NNT4 0.698
GT5 0.751
GT4 0.747
GT1 0.714
GT2 0.669
KMO 0.834
Sig theo kiém dinh ciia Barkett 0.000
Eigenvalue 1.484
Téng phuong sai trich 61.666%

Két qua phan tich nhan t6 kham pha
EFA cho bién phy thudc ta c6 KMO =
0.774 > 0.5; hé sd sig. theo kiém dinh
Bartlett = 0.000 < 0. Véi 1 nhan t6 dugc
trich ra, ta c6 hé sb Eigenvalue dat 2.552 >
1 va tong phuong sai trich dat 63.790% >
50% la dat yéu ciu. Nhu vay nhén t6 thai
d6 ddi v6i quang cao bia trén mang xa hoi
Facebook gdm 4 bién.

3.3.4. Phdn tich méi twong quan vd
phdn tich hoi quy tuyén tinh
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Sau khi phan tich cac nhan t, c6 7
nhan t6 duoc dua vao phan tich tuong quan
Pearson. Bién phu thudc Thai do dbi voi
quang cao bia trén MXH (TD) co6 tuong
quan manh véi cac bién doc 1ap Tinh thong
tin (THT), Tinh giai tri (GT), D9 tin cay
TC, Tinh twong tac (TT), Su phién nhiéu
(PN), Nguoi noi tiéng (NNT) thong qua hé
sd twong quan déu 16n hon 0.3 va cac Sig.
= 0.000 < 0.5 nén dugc str dung trong phan
tich hdi quy tiép theo.
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Bang 7: Két qua phan tich hdi quy tuyén tinh boi

M® hinh Hé s§ chua H¢ sO t Sig. Théng ké
chuan hoéa chuan hoa da cong tuyén
B | Do léch Beta D¢ chap | Hé s6 phong dai
chuan nhan phuong sai
1 |Hangsb| 0.437 | 0.333 1.312 | 0.191
THT | 0.249 0.047 0.241 5.347 | 0.000 | 0.744 1.343
GT |0.195| 0.046 0.191 | 4.245|0.000| 0.741 1.35
TC |0.293 | 0.047 0.265 | 6.203 |0.000| 0.824 1.214
TT |0.233| 0.048 0.224 | 4.888 | 0.000| 0.719 1.391
PN |-0.195| 0.042 -0.203 |-4.615|0.000| 0.781 1.28
NNT | 0.143 | 0.044 0.145 |3.2520.001| 0.76 1.315
R 0.840
2.000 0.706
R” hiu 0.697
chinh
Durbin- 2.0003
Watson
F (78.070) Sig. = 0,000

Heé sé R? hiéu chinh 14 0.697 cho thiy
cac bién doc lap giai thich dugec 69.7%
bién phu thugc. Cac bién doc lap Tinh
thong tin (THT), Tinh giai tri (GT), D9 tin
cdy (TC), Tinh tuwong tac (TT), Nguoi ndi
tiéng (NNT) c6 hé sb beta duong chimng t6
c6 anh huong cung chiéu véi bién phu
thudc TD - Thai d6 ddi voi quang céo bia.
Nguoc lai bién doc 1ap Su phién nhidu (PN)
c6 hé s beta am, cho thiy bién nay c6 anh
huéng nguoc chidu véi bién phu thude TD.

T d6, ta co dang phwong trinh hoi
quy tuyén tinh véi hé s Beta chuan héa
nhu sau:

Y = 0.437 + 0.249*THT + 0.195*GT
+ 0.293*TC + 0.233*TT + 0.143*NNT -
0.195*PN

Két qua hdi quy cho thay 5 yéu td Tinh
thong tin, Tinh gidi tri, DJ tin cdy, Tinh
twong tac, Nguoi ndi tiéng déu c6 tac dong
duong (+) 1én Thai do d6i véi quang cio
bia trén MXH Facebook va riéng Su phién
nhiéu ¢ tac dong am (-). Piéu nay hoan
toan phi hop véi nhimg 1y thuyét va
nghién clru trudce day.

Pé do tim sy vi pham gia dinh phan
phdi chuan cta phan du, tac gia dung hai
cong cu v& cia phan mém SPSS 1a biéu dd
Histogram va Normal P-P Plot. O d6 thi
Histogram cta phan du chuan héa cho thiy
gié tri trung binh Mean = 1.27E-1 (gia tri
gan bang 0) va do léch chuan Std.Dev =
0.985 (gan bang 1). Két qua tir biéu d6 P-P
plot cho thiy cac diém cua phan du phan
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tan tdp trung xung quanh duong chéo. Va
biéu d6 phan tan Scatterplot giita cic phan
du chuin hoa (Regression Standardized
Residual) cho thdy phan du chuan hoa tip
trung phén bd xung quanh dudng tung d6 0
va khong bi phén tan di qué xa. Tir két qua
do luong & bang trén cho thay hé sb phong
dai phuong sai VIF c6 gia tri tir 1.214 dén
1.391 < 2 va hé sé Durbin-Watson =
2.0003 < 3 nén nam trong mién chip nhan
gia thuyét. Vay mo hinh hoi quy khong c6
hién tugng da cong tuyén, mbi quan hé
giita cac bién doc lap khong anh hudong dén
két qua giai thich cia mo6 hinh. Vay nén,
mo hinh hdi quy tuyén tinh duoc xdy dung
theo phuong trinh trén khong vi pham céc
gia dinh hdi quy.

3.35. Kiém dinh su khdc biét nhan
khdu hoc dén thdi dé doi voi quang cao bia
trén mang xad hoi

Téng quan, két qua cac kiém dinh theo
nhom nhéan khau hoc cho thiy khong c6 su
khac biét ¥ nghia thong ké vé thai do cua
cong chung tré ddi voi quang céo bia trén
MXH Facebook. Cu thé, khong co6 su
chénh léch déng ké giita nam va nir (T-test
Sig. = 0.270), cac do tudi khac nhau
(ANOVA Sig. = 0.713), trinh d6 hoc véan
(ANOVA Sig. = 0.172), thu nhép trung
binh (ANOVA Sig. = 0.641), va tan suat sir
dung Facebook (ANOVA Sig. = 0.296).
Diéu nay thé hién sy dong déu trong cach
cong chung tiép can va phan ing véi quang
c4o bia trén nén ting mang x4 hoi.

4. Két luan va dé xuat

4.1. Két lugn

Nghién cuu nay dugc thuc hién nham
muc dich tim ra cac yéu td tac dong dén
thai do cua cong chung tré dbi véi voi
quang cao bia trén MXH Facebook. Két
qua nghién ctu voéi phuong phap dinh
tinh cho thdy, chu dé “ngudi anh hudng
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tai tro” s& nhan dugc nhiéu sy chu v va
chi s6 tuong tac nhét, diéu nay phu thude
phan 16n vao nguoi ndi tiéng ma thuong
hiéu lya chon. Bén canh d6 cha dé “Cac
hoat dong xuc tién ban hang” nhan vé
dugc nhiéu cudc thao ludn va su hirng thu
tham gia tir cong ching nhit qua hinh
thuc mini game véi thé 18 binh luan theo
ci phap dé tham gia. Chu d& co chi sb
tuong tac trung binh va it c6 khoang cach
giita cac thuong hiéu 1a chu dé& “Truyén
thong dinh vi thuong hi€u” va ca ba mau
fanpage nghién ctru déu c6 bai dang & chu
dé nay. Két qua phong van tay doi cho
thdy, yéu td do tin cdy duoc chuyén gia
danh gia 13 t6i quan trong tiép theo do Ia
yéu to tinh giai tri, ngudi noi tiéng va tinh
tuong tac; cudi cung 1a yéu t tinh thong
tin va su phién nhiéu.

Céc gia thuyét nghién ciru, moé hinh
nghién ctru va thang do cua nghién ctu
dinh lugng dugc tham khao gitra trén cac
nghién ctru trude vé thai dd cong ching ddi
v6i quang cdo, quang cio truc tuyén; tac
dong ctua bao chirng thuong hiéu boi nguoi
ndi tiéng; gia tri quang cao. Voi 6 yéu to va
28 bién quan sat ban dau, sau khi thuc hién
kiém dinh do tin cay Cronbach’s Alpha,
phan tich nhan t6 kham pha EFA cung voi
phan tich hdi quy va hdi quy boi véi dir
liéu thu thap duoc (N=202), két qua sau
cling con lai 25 bién quan sat va 6 yéu td
ban dau. Cac yéu td d6 la: tinh thong tin,
tinh giai tri, do tin cdy, tinh tuong tac, su
phién nhidu, ngudi ndi tiéng; riéng yéu tb
su phién nhiéu c6 tac dong nguoc chiéu véi
thai do cong ching tré dbi voi quang cao
bia, cac yéu to con lai déu tac dong cung
chiéu. M6 hinh nghién ctru giai thich 6 yéu
t6 trén giai thich duoc 69.7% thai do cong
ching tré d6i voi quang céo bia.

Két qua nghién ctu ciing di chi ra
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rang yéu t& do tin cdy 1a yéu tb tac dong
manh nhét dén thai do déi véi quang céo
bia trén mang xa hoi Facebook voi h¢ sb B
da chuan hoa = 0.265. Tiép theo lan luot 1a
yéu t tinh thong tin voi hé sb B da chuan
hoa 14 0.241, tinh twong tac v6i hé sb p da
chuén héa = 0.224, tinh giai tri v6i hé sb p
=0.191, yéu t6 nguoi ndi tiéng véi hé sb p
=0.145 va cubi cung 13 yéu té ngugc chiéu
su phién nhiéu v6i hé s6 P 1a - 0.203 ciing
1a yéu t6 duy nhit tac dong tiéu cyc dén
thai do cong ching tré ddi véi quang céo
bia trén MXH Facebook.

Bén canh d6, qua kiém dinh T-Test,
Oneway ANOVA va ANOVA cho thiy
khong c6 su khac biét gitta cac nhom nhan
khau hoc (giéi tinh d¢ tudi, trinh do hoc
véan, thu nhap trung binh) va tan suat sir
dung MXH Facebook trong 1 ngay.

Ngoai ra, nghién ctru ciing cho thiy
Facebook van 12 nén tang mang xa hoi pho
bién nhat tai Viét Nam, dic biét trong gidi
tré. Do d6, doanh nghiép bia can tan dung
mang xa hoi dé tiép can déi tuong tre,
quang ba san pham va tao su trung thanh tir
khach hang. Mang xa hoi cling 1a kénh
truyén tai thong diép tich cuc vé viéc st
dung bia rugu céd trdch nhiém. Két qua
nghién cuu chi ra sy khac nhau trong anh
huong cia cac yéu té dbi voi thai do cua
cong chung tré d6i véi quang céo bia trén
Facebook.

4.2. Pé xuit

Do d6, tac gia dé& xudt mot sb kién
nghi cho doanh nghi€p bia tham gia hoat
dong quang cdo trén MXH Facebook.

- Tinh théng tin

Két qua phan tich chi ra rang yéu td
tinh thong tin 1 yéu t6 c6 anh huéng manh
thir hai va tic dong tich cuc dbi voi thai do
ctia cong ching tré ddi véi quang cao bia
trén Facebook. Diu nay phan anh su
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trong dong voi nghién ciru trude d6 vé thai
do6 cong ching d6i v6i quang cdo truc
tuyén. Nhan dinh cua doi tuong vé viéc
quang cao bia tréen MXH Facebook giup
cap nhat théng tin va cung cap nhing tin
tirc m&i nhét cta céc thuong hiéu bia dugc
danh gia cao, dic biét 1a v6i nhitng chu dé
nhu xuc tién ban hang va cac sy ki¢én am
nhac. D6i v6i doanh nghiép bia, dé xut
tang cudng ké hoach ding bai linh hoat tir
2-3 bai/tudn va thiic ddy chinh sach khuyén
mai dé duy tri sy quan tdm va tuong tac
tich cuc tir phia cong chiing muc tiéu.

- Tinh giai tri

Sau nghién ctru, diic két dugc yéu t6
tinh giai tri co tac dong tich cuc ddi voi
thai do cta cong ching tré ddi véi quang
cao bia trén Facebook, dac biét khi quang
c40 mang tinh chat bat mat va theo xu
huéng. Nhan dinh vé su cap nhat xu thé
cua quang cao bia tréen MXH dugc danh
gia cao, dong thoi, tinh giai tri cia nodi
dung quang cdo lién quan dén minigame
cling gay thich tha dbi v6i cong chiing tré.
Tuy nhién, can chti ¥ dén viéc can nhic
gitta yéu t6 giai tri va thong tin san pham
dé tao sy can bang hai hoa va ting cuong
tuong tac tich cuc tr ddi tugng muc tiéu.

- D¢ tin cdy

Nghién ctru chi ra rang yéu té do tin
cdy anh huong 16n nhat dén thai do cua
cong chung tré ddi voi quang cio bia trén
Facebook. Trong thoi dai thong tin phong
phu trén mang, dac biét l1a mang xa hoi, do
tin cdy cua thong tin tr¢ thanh quan trong.
Céc doanh nghiép can xay dung do tin cay
nay thong qua chién luoc thuong hidu va
két hop quang cdo tryc tuyén va offline.
Viéc nay dic biét quan trong d6i véi nhiing
nhin hang 16n, noi danh tiéng va lich sir
choi 16n dong vai trd quyét dinh. Céan su
két hop linh hoat ctia cac chién lugc dé
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dam bao thong tin chinh x4c va tao mbi
quan hé chat ché véi cong chung tré.

- Tinh twong tac

Nghién ctu lam ré tdm quan trong
cua tinh twong tac trong dinh hinh thai do
ctia cong ching tré ddi voi quang cdo bia
trén Facebook. Viéc khao sat cac yéu td
nhu kha nang nhép vao lién két, tao nhan
thirc vé san phdm va kha ning giao tiép
hai chiéu trén mang xa hoi cho thiy anh
hudng tich cuc dang ké dén thai do cua
ho. Diéu nady m¢ ra co hoi cho doanh
nghiép tan dung nhling chuc ndng nay
nham t6i vu hoéa twong tac va xdy dung
moi quan h¢ tich cuc voi ddi tuong cong
chiung muc tiéu.

- Ngwoi noi tiéng

Trong viéc xac dinh yéu t6 anh hudng
dén thai do cua cong chung tré ddi véi
quang c4o bia trén MXH Facebook, ndi bat
1a vai tro ctia ngudi ndi tiéng. Ching ta
thidy rang, mic du c6 anh huong nhat,
nhung khéng phai moi quang cdo bia déu
sir dung nguoi noi tiéng. Céac bai ding kém
ngudi ndi tiéng thu hat nhiéu twong tac va

TAI LIEU THAM KHAO

thao luan tich cuc, dac biét 1a khi ho lam
dai dién cho san pham bia. Viéc ndy ting
cuong su tin cdy va thai do tich cuc cua
gidi tré d6i voi quang cao bia. Tuy nhién,
chon lya ngudi ndi tiéng can phu hop véi
d6 tudi va do6 nhan dién cua ddi tuong
khach hang muc tiéu.

- Sw phién nhiéu

Nghién ctru so sanh hé sb p cia 6 yéu
t6 trong mo hinh hdi quy, chi ra rang sy
phién nhidu dong vai trd quan trong, ding
thir tu anh hudng dén thai d6 cong chung
tré véi quang cdo bia. Mirc d§ kho chiu
ting dong nghia v4i thai do tiéu cuc, vi
vay, giam thiéu sy truyén nhiém 13 cén
thiét. Piém tuong dong voi nghién ctru
trude d6 va két qua cudi cung cho thiy yéu
t6 nay dic biét quan trong. Cac bién quan
sat vé tan sudt quang cdo trén MXH
Facebook déu c6 gié tri trung binh cao, lién
quan dén su xuat hién qua mirc cia quang
c40 bia. Chuyén gia dé xuét tap trung vao
noi dung giai tri va nguoi ndi tiéng dé toi
uu hoa chi phi quang céo va tang thai do
chap nhan cta céng chung tré.
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