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TAC PONG CUA VIDEO QUANG CAO NGAN TREN MANG XA HOI
DEN QUYET DINH LUA CHON QUAN CA PHE CUA GEN Z
TAI THANH PHO HO CHi MINH

The impact of short video advertisements on social media on Gen Z's decision to
choose a coffee shop in Ho Chi Minh City

Nguyén Thi Ngoc Tam®, Tran Ngoc Anh v
(l)Tru(‘)rng DPai hoc Van Lang

TOM TAT

Pé tai kiém dinh mirc 40 tac dong cuia cac yéu td video quang céo ngin trén mang xa hoi dén quyét dinh
lwa chon quan ca phé cta Gen Z tai TP. H5 Chi Minh bing viéc khao sat 308 nguoi tiéu dung Gen Z.
Nghién ctu st dung phuong phap dinh lwong v6i mé hinh phwong trinh cdu truc binh phwong t6i thiéu
riéng phan (PLS SEM). Két qua kiém dinh cho thiy murc do tac dong cua cac yéu tb trong video quang
cao ngan theo tim quan trong tang dan: P tin cay cua nguon Tinh giai tri va Tinh thong tin, Hanh vi
bay dan c6 tac dong tich cuc dén Chuan muc chu quan. Ba ycu td ¢6 tac dong dén Y dinh luva chon lan
luot theo mirc do tang dan 1a Su tuong tac, Chuén myc chu quan va Hanh vi bﬁy dan. Yéu t6 Y dinh lura
chon ¢6 tac dong tich cuc dén Quyét dinh lya chon. Nghién curu dé ra mot s6 khuyén nghi cho doanh
nghiép trong nganh hang kinh doanh quéan ca phé c6 ké hoach truyén thong bang video quang cdo ngin
trén mang xa hoi hi€u qua hon nham tao tac dong tich cuc dén khach hang muc ti€u va tang quyét dinh
lya chon quan ca phé.

Tir khod: dich vu qudn ca phé, qudng cdo, thé hé Z, mang xd héi, video ngan
ABSTRACT

The research topic aims to examine the impact of short video advertising factors on social media on Gen
Z's decision to choose a coffee shop in Ho Chi Minh City by surveying 308 Gen Z people. The study
used quantitative method with linear structural equation modeling (PLS-SEM). The test results show the
impact of factors on engagement in short promotional videos according to increasing importance:
Source Credibility, Entertainability, and Informativity, Herd behavior has a positive impact on
Subjective Norms. The three factors that have an impact on Selection Intent in turn in ascending degrees
are Interaction, Subjective Norms, and Herd Behavior. The Selection Intent factor has a positive impact
on the Choice Decision. The study has proposed a number of recommendations for businesses in the
coffee shop industry to have more effective short video advertising communication plans on social
media to create a positive impact on target customers and increase the decision to choose a coffee shop.

Keywords: coffee shop, advertisements, gen Z, social media, short video

1. Giéi thi¢u kinh t& nam 2023 gip nhiéu thach thirc,
Viét Nam 14 thi truong tiém ning cho  doanh thu nganh F&B vén dat hon 590.000
nganh dich vu in ubng (F&B). Mic du  ty dong, ting 11,47% so véi nim trudc
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(iPOS, 2023). Bang chu y, 42,6% khach
hang ghé quan ca phé 1-2 lan/thang, trong
khi nhom khach dén dé lam viéc, gip g&
ban bé 1-2 lan/tuan tang 1én 30,4% so véi
nam 2022. V& thoi quen tiéu ding, 78,44
triéu nguoi Viét st dung Internet (We Are
Social, 2024), véi Facebook, Instagram va
TikTok 1a cac nén tang phd bién. 72%
ngudi tiéu dung thich tim hiéu san phim
qua video hon van ban, va 54% mong
mudn xem ndi dung video tir thuwong hiéu
(Colormatics, 2023). Gen Z, chiém 67,4%
nhom khéach hang san sang chi tiéu cho trai
nghi¢ém quan ca phé, c6 muc chi tiéu trung
binh 890.000d/thang, cao hon cac thé hé
trudc (Decision Lab, 2023).

Tuy nhién, nghién clru trudc day chu
yéu tap trung vao anh hudng cua video
quang cdo ngan dbi v6i nganh du lich va
nha hang, chua két hop yéu t6 mang xa hoi
v6i dich vu quan ca phé. Trong bdi canh
canh tranh va kinh té khé khan, viéc xay
dung thuong hi€u quan ca phé qua mang
x4 hoi van chua dugc nghién cuu déy du.
Do d6, nghién ctru nady nham lip day
khoang tréng bang cach xac dinh cac yéu
t6 tac dong ciia video quang cdo ngan trén
mang xa hoi dén quyét dinh lya chon quén
ca phé ciia Gen Z tai TP. HCM. Bang cach
thu thap va phan tich dir liéu so cap, thir
cap, nghién ctru sé xac dinh muc d anh
huong ciia timg yéu to va dé xuét giai phap
thyc tién glup doanh nghiép t6i wu chién
luge truyén thong, ting kha ning thu hut
khach hang.

2. Co so ly thuyét

2.1. Ly thuyét Hanh dpng hop Iy
(TRA) va Hanh vi hoach dinh (TPB)

Fishbein & Ajzen (1975) di dé xuat Ly
thuyét Hanh dong Hop ly (TRA) nhin
manh vai trd cua thai d6 va chuan muc chi
quan trong viéc hinh thanh y dinh hanh vi.
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TRA dugc ap dung rong rai trong nghién
ctru hanh vi mua hang, tr& thanh nén tang
cho cdc mo6 hinh nghién ctru dinh luong.
Tuy nhién, do TRA gia dinh hanh vi con
ngudi hoan toan chiu sy kiém soat 1y tri,
Ajzen (1991) da phat trién Ly thuyét Hanh
vi Hoach dinh (TPB) bing cach bd sung
yéu t6 nhan thirc kiém soat hanh vi. TPB
cho ring yéu t6 nay anh hudng truc tiép
dén y dinh hanh vi va c6 thé du bao hanh
vi néu ca nhan danh gia chinh xac mirc do
kiém soat ctia minh.

2.2. M6 hinh chip nhin théong tin
(IAM)

Mo hinh Chap nhan Théng tin (IAM)
do Sussman & Siegal (2003) dé& xuat, két
hop gitta Ly thuyét Chap nhan Cong nghé
va MO hinh Xu huéng Xu ly Thong tin
(ELM), duoc st dung phd bién trong
nghién ctru giao tiép truc tuyén. IAM xem
xét qué trinh tiép nhan thong tin dua trén
mirc d6 hitu ich cua thong tin d6i véi ngudi
nhan. Trong nghién ctru nay, IAM duogc ap
dung dé danh gia tac dong cia do tin cay
cia ngudn thong tin dén su tuong tac véi
video quang cdo ngan trén nén tang mang
xd hoi. Nghién ctru ké thira ba 1y thuyét
nén tang gdm TRA, TPB va IAM, tap trung
vao anh huéng cia chuan myc chi quan
dén ¥ dinh Iya chon va vai trd ciia ngudn
tin cay trong tuong tac. Viéc ké thira nay
cung cép co so khoa hoc vimg chic cho
cac gia thuyét nghién ciru, gop phan nang
cao gia tri hoc thuat cua dé tai.

2.3. Cdc nghién ciru lién quan

Thong qua qua trinh lugc khao céc
nghién ctru, tic gia nhan thiy cic nghién
ctru trude day vé video quang cdo ngan chu
yéu tap trung vao hanh vi xem cua nguoi
dung, dac biét 1a tai Trung Quéc, trong khi
tai Viét Nam, chua c6 nhiéu nghién ctru
chuyén sdu vé anh hudéng cua video quang
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c4o ngin d6i voi hanh vi lya chon quan ca
phé trong linh vuc F&B. Hau hét cic
nghién ctru trong nudc maoi chi xem xét cac
yéu t6 tac dong dén quyét dinh lua chon
quan ca phé ma chua lam rd vai tro cua
mang xa hdi. Yang va cong su (2019) phan
tich sy lan truyén cua video ngin trén
TikTok, cho thdy dinh dang nay gitip nha
sang tao hiéu rd tim 1y nguoi xem. Ge va
cong su (2021) so sanh ndi dung video
quang cdo trén Douyin gilta ngudi dung
binh thuong va ngudi co stic anh huong,
nhan thdy ndi dung tir nguoi c6 stc anh
huéng thuong thu hat nhd yéu té xa hoi,
trong khi ngudi xem quan tdm hon dén
hiéu qua quang cdo khi ndi dung do ngudi
dung binh thuong tao ra. Yuan va cong sy
(2022) chi ra rang video quang cdo tich cuc
tir ngudi ¢d stc anh hudng co thé khién
ngudi tidu dung sin sang chi tra cao hon.
Pham vi trong nudc cd mat s6 dé tai
lién quan dén quyét dinh lya chon quén ca
phé. Pham va cong su (2021) cling da chi
ra nhiing yéu t6 méi trong viéc tim hiéu tac
dong dén viéc lwa chon quan ca phé co
thuong hiéu cua gidi tré. Trong do, 7 yéu tb
cd tac dong tich cuc: Chuan chu quan,
khong gian quéan, sy dong diéu vé 16i séng
va nhan thirc vé méi truong cé sy tac dong
dén quyét dinh lya chon quéan ca phé cua
khach hang. Nguyen va cong su (2022) cho
thiy tinh giai tri, twong tac ciia video, do tin
cdy ctia ngudn, tinh thong tin, tinh khuyén
khich, nhan thtc thwong hiéu lan luot c6
tac dong tich cuc to1 thai d§ cia nguoi ti€u
dung véi video lan téa. Qua do, mac du céac
nghién ctru qubc té da 1am rd anh huong
ciia ndi dung video quang céo ngin dén
hanh vi ngudi xem, tuy nhién van chua co
nhiéu nghién ctru két hop dic diém cua
video v6i hanh vi tiéu dung trong lua chon
dich vu nhu quan ca phé, dac biét véi Gen
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Z. Trong bdi canh canh tranh gia ting giita
cac quan ca phé tai Viét Nam, viéc nghién
clru tac dong cua video quang cdo ngin dén
hanh vi tiéu dung 1a can thiét, dic biét ddi
v6i cac doanh nghiép F&B vira va nhd.

2.1. Gid thuyét va mé hinh nghién ciru

Trong video quang céo ngan, tinh giai
tri gop phan tao nén su thu hat cho nguoi
xem va dong co giai tri cu thé hudéng dén
hanh dong 1a tim kiém sy thich thi hodc
phan khich (Hart va cong su, 2008). Theo
d6, khi xem cac video quang cao ngan trén
mang xa hdi nguoi tiéu dung c6 xu hudng
bi anh huong téi thai d§ va hanh vi 1a do
tinh giai tri tir video d6. Quang céo thé hién
tinh giai tri va cung cép thong tin, di va
dang dugc nghién ciru nhiéu trong linh vyc
(Noguti va cong su, 2020). Tu do gia
thuyét sau duoc dé xuat:

Gida thuyét HI: Tinh gidi tri tic déng
tich cwc dén sw twong tdc cia video qudng
cdo ngdn

Tinh thong tin dugc dinh nghia l1a kha
nang thong bao cho ngudi ding vé cac lya
chon thay thé san pham cho phép ho dua ra
nhiing Iya chon mang lai 1¢1 ich gia tri cao
nhat (Rotzoll va cong su, 1996). Theo cic
nghién ctru trude day, nguoi tiéu dung cdm
nhan duogc tinh thong tin cua quang cao khi
ho cam nhdn dugc quang cdo cung cip
thong tin lién quan va hiru ich can thiét,
day du vé san pham, cdp nhat nhiing san
pham méi, gitp ho hiéu rd loi thé cia san
pham so v&i dbi thu canh tranh. Tiur d6
khach hang cam thiy duoc thuyét phuc va
c6 thai do tich cuc ddi véi quang cao cung
cap nhiéu thong tin dang tin cay dé mua
san pham (Nguyen va cong su, 2022). Do
do, tac gia dé xuat gia thuyét:

Gid thuyét H2: Tinh théng tin tic déng
tich cwc dén sw twong tdc cia video qudng
cdo ngdn
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Do tin cdy cua quang cdo phan anh
mirc d6 ma nguodi tiu ding nhan thay
thong di¢p thuong hi€u la trung thuc va
dang tin (Wai va cong sy, 2019). Trong
quang cédo video ngin, ngudi tiéu ding
thuong danh gia dya trén ndi dung va
nguoi san xuét. Cu thé, trén TikTok, nguoi
xem c¢O hai xu hudng: (1) chu trong hinh
thirc hon ndi dung khi xem ndi dung cua
ngudi co anh huong; (2) quan tim dén noi
dung hon hinh thirc véi video tur nguoi
dung thong thuong (Ge va cong su, 2021).
Thong tin tir cac ngudn chuyén mén co sirc
thuyét phuc cao, anh huéng dén thai do cia
ngudi tiu dung d6i véi quang cao va
thuong hi¢u (Nguyen va cong su, 2022).
Tir d6, tac gia dé xuat gia thuyét:

Gia thuyét H3: D¢ tin cdy cua nguon
tac dong tich cuc dén sy twong tic cua
video qudng c&o ngan

Cohen va Golden (1972) 1ap luan rang
ca anh huong thong tin va quy pham trong
tinh hudng danh gia san pham déu xuat
hién du6i hai diéu kién sau: chat luong c6
phan mo hd do thiéu tiéu chuan rd rang va
kha ning phan biét ddi xir cia mot nguoi
dugc cho la khong thoa dang. Theo do,
hanh vi bay dan 1a viéc c4 nhan bt chudc
cac hanh dong, du hop ly hay phi ly, cua
mot nhom xa hodi 16n hon (Lee & Hong,
2016). Viéc giam bot sy khong chic chin
va dat dugc muc tiéu ca nhan ctia ngudi
ding c6 kha nang kich hoat nhu cdu ning
cao 1a tuan thu cac quy tic do nhom tham
chiéu thiét 1ap. Do 6, hanh vi bay dan va
chuin myuc chu quan déu c6 thé dong vai
trd trong viéc hinh thanh hanh vi tryc tuyén
cua nguoi dung (Lee & Hong, 2016). Dya
trén nhitg can cr trén, tac gia dé xuét gia
thuyét sau:

Gid thuyét H4: Hanh vi bay dan tic
dong tich cuc dén chudn muc chi quan
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M6 hinh TRA (Fishbein & Ajzen,
1975) tap trung vao dong co cua céac ca
nhan quyét dinh kha ning ho tham gia vao
mot hanh dong nhat dinh. Trong mé hinh
TRA, yéu t6 tac dong thu hai cua y dinh
hanh vi 1a chuan muyc chi quan. Chuan
muc chi quan co thé dugc dinh nghia la
anh hudng cua nhiing ky vong cua cac
thanh vién trong gia dinh hoac ban b¢ 1én
hanh dong cta ca nhan ddi voi cac muc
tieu nhat dinh (Hanzaee & Ramezani,
2011). Trong m6 hinh TRA, y dinh lya
chon chiu sy tac dong ctia chuan muyc cha
quan. Vi vy, tac gia dé xuat gia thuyét sau
day:

Gida thuyét H5: Chudn muc chi quan
tdac dong tich cuc dén vy dinh lyva chon

Anh huéng thong tin xa hoi phan anh
“4p luc chip nhan thong tin tir ngudi khac
nhu bang ching thuc té” (Deutsch &
Gerard, 1955) va thuong dugc goi 1a “dong
thac thong tin” hay “hanh vi bay dan”. Viéc
tiép nhan thong tin chi duwoc ndi bo hoa néu
né mang lai gia tri hitu ich (Burnkrant &
Cousineau, 1975). Trong bdi canh khong
chic chan, nguoi tiéu ding c6 xu hudng
quan sat va lam theo hanh vi cia nguoi
khac thay vi dya trén thong tin cd nhan.
Khi ngudi diung mang xi hoi thdy nhiéu
ngudi thé hién sy dong tinh véi mot thong
diép trén Facebook, ho c6 xu hudng tham
gia vao xu hudng nay. Do do, ap luc xa hoi
cang manh thi y dinh thé hién sy déng cam
cang cao. Trén co s& do, tac gia dé xuat gia
thuyét:

Gia thuyét H6: Hanh vi bay dan tdc
déng tich cuee dén y dinh lira chon

Theo Kahn (1990), su tuong tac voi
video quang cdo ngian trén mang x& hoi
gop phan gia ting niém tin cua khach hang
vao san pham hoic dich vu. Su gin két
khach hang la trang thai tdm ly hinh thanh
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qua trai nghiém tuong tac voi thuong hiéu.
Phuong tién truyén thdng xa hoi cho phép
khach hang s dung van ban, hinh anh,
video dé twong tac, dong thoi hd tro giam
sat va quang ba san pham (Yaakop va cong
su, 2013). Khach hang c6 xu hudng danh
gid quang céo httu ich va thu vi hon khi trai
nghiém tuong tac, tir d6 thac ddy y dinh
mua hang (Alalwan, 2018). Trén co s¢ do,
tac gia dé xuat gia thuyét:

Gida thuyét H7: Sw tiong tic cia video
qudng cdo ngan tdc dong tich cue dén y
dinh lya chon

Trong mo hinh chip nhan thong tin
(IAM) cho thiy, khi thong tin hitu ich thi
ngudi dung s& chap nhan thong tin dugc

dua ra két hop cung 1y thuyét hanh dong
hop 1y (TRA) thira nhan rang hanh vi cua
mot c4 nhan 1a két qua cta ¥ dinh hanh vi
bi anh huong bdi ca thai d§ cua ca nhan
lién quan dén hanh vi va chuén myc chi
quan. Tir d6, tac gia dé xuét gia thuyét:

Gia thuyér HS: Y dinh lua chon tac
déng tich cuwec véi quyét dinh lira chon

Qua qué trinh lugc khao tir cac nghién
ctru di trude, tac gia dé xudt mo hinh dua
trén sy ké thira cac yéu t6 tir Iy thuyét
Hanh dong hop 1y (TRA), 1y thuyét Chap
nhan thong tin (IAM) va ké thira tir cic mo
hinh nghién ctru cua Lee & Hong (2016),
Nguyen va cong su (2022). M6 hinh dé
Xudt cia tac gia nhu sau:

[ Tinh giai tri ]

Quy¢t dinh lya

[ Tinh théng tin

chon

Su tuong tac X, 4
A
(7 Hg+

b6 tin cay Chuan myc
ctia nguon chu quan ,
H5+ Y dinh lya
chon
Hanh Vl bay

Hinh 1: Mé hinh nghién ciru dé xudt (Nguén: tic gia dé xudt)

3. Phwong phap nghién ciru

Nghién ciru dwoc tién hanh qua hai
giai doan. Giai doan so bd bao gém thu
thap dit liéu tht cip tir cic nghién ciu
trudc dé xay duyng gia thuyét, mo hinh
nghién ctru, bién quan sat. Tac gia phong
van 10 déi tuong, gdm khach hang thuong
xuyén dén quan ca phé va chuyén gia
truyén théng, nhim diéu chinh va bo sung
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bién quan sat. Giai doan chinh thiuc sir
dung phuong phép nghién ctru dinh lugng
dé kiém dinh mé hinh. Theo Hair va cong
su (2017), kich thudc mau téi thiéu theo ty
1¢ quan sat trén bién do luong 1a 5:1, véi
mirc khuyén nghi t6t nhat 1a 10:1. Do d9,
nghién ctru sir dung phuong phéap 14y mau
thuan tién v6i ¢& mau 308. Do twong khao
sat 1a Gen Z (18-27 tudi) tai TP.HCM,
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nhitng ngudi biét dén va thudng xuyén
xem video quang céo ngin vé quan ca phé
trén Facebook, TikTok, Instagram va co
dén quan ca phé it nhat hai 1an trong thang
gan nhat. Dt liéu dugc thu thap tir thang
3/2024 dén thang 4/2024 thong qua Google
Form va khao sat truc tiép tai quan ca phé.
Tac gia phan tich dit liéu bang Smart PLS,
gdm danh gi4 mé hinh do ludng va md
hinh c4u tric.

4. Két qua nghién ciru

4.1. Mé td mdu khio sdt

Trong tong sd 308 mau khao sat, co
dén 203 nguoi la gidi tinh nir, chiém
65,9%. Vé co cdu do tudi, nhém nguoi tu

18-22 tudi chiém ti 1¢ cao nhét véi 70,1%,
trong khi nhom tudi tir 23-27 chi ¢ 29,9%.
Phan 16n nguoi tham gia khao sat 13 hoc
sinh/sinh vién, véi ty trong 22,7%, tiép
theo 14 nhan vién van phong chiém 7,5%.

4.2. Kiém dinh mé hinh do lwong

O budc kiém dinh mé hinh do ludng,
két qua s& 1an luot thé hién: danh gia do tin
cdy cua thang do bang hé sé Cronbach’s
Alpha (Ca) va d¢ tin cdy téng hop (CR),
danh gid tinh héi tu ctia thang do thong qua
hé s6 phuong sai trich trung binh (AVE) va
hé sb tai ngoai (Outer Loadings), danh gia
tinh phan biét ciia thang do thong qua hé sd
can bac hai AVE (SQRT(AVE)).

Bang 1: Thang do céc khéi niém va két qua kiém dinh do tin cay va gid tri hoi tu

*Ghi chii: X (Video qudng cdo ngdn vé qudn cd phé)

Noi dung thang do oL Ca CR | AVE
Min | Max
TINH GIAI TRi (TGT)
(Ngd & cong su, 2017, 0,642 | 0,730 | 0,647 | 0,791 | 0,487
Konstantoulaki & cong su, 2022)
X ¢6 nhiéu diéu thi vi hon so véi cac quang céo truyén thong (to roi, bao in...)
X rét tha Vi dé xem
X khong chi gidi thiéu san pham hodc dich vu ma con gitp toi giai tri
X thuong thoai mai khi xem
TINH THONG TIN (TTT)
(Lee & Hong, 2016; 0,702 | 0,729 | 0,763 | 0,840 | 0,512
Konstantoulaki & cong su, 2022)
Thong tin vé& quan ca phé tir video quang cdo ngan s& hiru ich véi toi
T6i nghi rang thong tin tir X d6 s& gitip t6i c6 nhiéu thong tin gia tri
X 1a mot ngudn thong tin cb gia tri voi toi
X 1a mot nguén thong tin thuan tién dé tham khao
X 12 kénh thong tin giup t6i luén cap nhat thong tin vé san pham, dich vu ctia quan ca phé
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Noi dung thang do OL Ca CR | AVE

PO TIN CAY CUA NGUON (DTC)
(Konstantoulaki & cong su, 2022; Fang, 2014)

0,702 | 0,854 | 0,796 | 0,868 | 0,624

T6i cam thay tin tudng vé thong tin ciia X

Theo t6i nhitng thong tin vé X 13 déng tin ciy

Theo t6i, danh gia trén X 1a thyc té

Theo t61, danh gia trén X 1a chinh xéc

HANH VI BAY PAN (HVBD)
(Lee & Hong, 2016)

0,744 | 0,811 | 0,791 | 0,865 | 0,616

Neéu t6i tim thay nhiéu nguoi quen "Thich" X, t61 san sang nhap vao "Thich" quang co

T6i quyét dinh nhan “Thich” cho X khi nhiéu ngudi cting nhin “Thich” quang cao

Theo t6i X cang c6 nhiéu lugt “Thich” thi nén nhan “Thich” cho video quang céo

T6i thay ¢ cung lya chon “Thich” X véi ngudi dung Facebook khéc 1a diéu dung dén

SU TUONG TAC (STT)
(Araujo & cong su, 2022; Yiiksel, 2016)

0,704 |0,729 0,763 [0,841 |0,513

T6i thuong c6 xu huéng xem cac X khi ¢ nhiéu binh luan tich cuc trén TikTok

S6 luot thich cia X anh huong dén dong luc xem quang céo

T6i tro nén thich thii khi c6 nhidu ngudi chia sé X trén TikTok

Néu X dugc nhiéu nguoi xem, né anh hudéng dén quan di€ém cua to1

Néu X duoc nhiéu ngudi thich, né dnh hudong dén quan diém cua toi
CHUAN MUC CHU QUAN (CCQ)

(Lee & Hong, 2016; Pena-Garcia, 2020; 0,708 | 0,740 | 0,700 | 0,816 | 0,526
Jing va cong su, 2019)

Ngudi quen trén Facebook cua t6i thdy phu hop khi thay t6i nhan “Thich” cho X

Nguoi c¢6 anh hudng dén téi nghi rang t6i nén trai nghiém X sau khi xem video quang
€40 ngan

T6i chdp nhan X tir ngudi ma toi danh gia cao ¥ kién néu théng tin trong video d6 co
y nghia

Nguoi ¢ anh huong dén to61 ung hd toi tradi nghi€ém quan ca phé sau khi xem video
quang cao
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Noi dung thang do OL Ca CR | AVE
Y PINH LUA CHON (YDLC)
(Konstantoulaki va cong su, 2022; 0,715 | 0,729 | 0,766 | 0,840 | 0,516
Bataineh, 2015; Erkan & Evans, 2016; )

Trong twong lai c6 co hdi, toi s€ trai nghiém quan ca phé trong video quang c4o ngan

C6 co hdi, to1 du dinh trai nghi¢m quén ca phé duoc thao luan trong video quang cao

Téi du dinh tim kiém thém cac danh gid/ binh luan sau khi xem X

C6 kha nang t6i s& thuc sy sir dung quan ca phé duoc dé cap trong video & tuong lai

Sau khi xem xét thong tin vé dich vu dugc ban bé chia sé trén mang xa hoi thong qua X,
to1 s€ gioi thiu quan ca phé do cho nhiing ngudi ban khéac ctia minh
QUYET PINH LUA CHON (QDLC)

(Prendergast & cong sy, 2010; Buranananont,
2022; Prasad & cong su, 2017,

Fernandes & cong su, 2021)

0,705 | 0,738 | 0,770 | 0,844 | 0,520

Sau khi xem X, t61 thuong xuyén truy cap, néu c6 nhu cau toi s€ lua chon quan ca phé do

T6i dy dinh s€ lya chon st dung quan ca phé thuong xuyén hon trong twong lai sau khi
xem X

To1 s€ quan tam quan ca phé hon sau khi xem video quang cao ngan

Khi xem X tir nhitng thwong hi¢u khac nhau trén thi trudng, t6i quan tim dén viéc toi sé
chon quén ca phé nao

Duya trén cac danh gia tir trai nghiém cta nguoi ding khac, X giup to6i dua ra quyét dinh

Nguén: Tdc gid khdo sdt va xir Iy

*Ghi chii: OL (Hé s6 tai ngoai), Ca (Cronbach’s Alpha), CR (P¢ tin cdy tong hop), AVE (Phwong
sai trich trung binh)

Theo két qua Bang 1, hiu hét cac bién  qua trén cho thay cac thang do c6 do tin
quan sat déu co hé so tai ngoai trén 0,7.  cdy cao va dat gia tri hoi tu. Theo Fornell
Tuy nhién TGT4 13 0,642 < 0,7, nhung tic & Larcker (1981), kiém dinh gi4 tri phan
gia van gitt lai bién TGT4 dé phuc vu cho  biét cta céc thang do dya trén vi¢c so sanh
qué trinh nghién ctu vi bién quan sat cua  hé s6 cin bac hai AVE (SQRT(AVE)) cua
thang do c6 thé dai dién hon 50% phuong  thang do bién quan sat dung dé do luong
sai ctia khai niém ma no6 dai dién (Hair &  bién tiém an voi cac hé sd twong quan giira
cong su, 2017). Cac hé s Cronbach’s  bién tiém 4n d6 véi cac bién tiém an khac.
Alpha, CR va AVE déu dat nguong chap  Néu hé s6 SQRT(AVE) 1én hon cac hé s6
nhan trong khoang gia tri khi Cronbach’s  twong quan con lai, c6 thé két luan thang
Alpha tr [0,64; 0,79], Ca > 0,7 va gia tri ~ do dam bdo tinh phan biét. Theo két qua
AVE > 0,5 (Hair va cong su, 2022). Két  SQRT(AVE) (phan in dam) trong mdi
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thang do c6 gi tri cao hon cac hé sd tuong
quan ctia cac bién tiém 4n con lai. Vay c6
thé hiéu thang do dam bao gia tri phan biét.

4.3. Kiém dinh mé hinh ciu tric

Két qua phan tich da cong tuyén cho
théy tat ca céc gia tri Hé ) phong dai
phuong sai (VIF) déu nho hon 3. Theo
Sarstedt va cong su (2016) thi gia tri VIF
nho hon 5 thi mo hinh s€ khong vi pham da
cong tuyén. Do d6, v6i két qua cac gia tri
VIF nam trong khoang tir 1,000 dén 1,680
¢ thé xac nhan rang mo hinh khong gip

hién tugng da cong tuyén, tirc 1a cac bién
quan sat doc lap khong c6 tuong quan
manh véi nhau. Dé kiém dinh gia thuyét
nghién ctru va xac dinh chiéu tac dong cua
cac yéu tb trong mo hinh nghién ciru, st
dung k¥ thuat udc luogng bootstrapping.
Theo Hair va cong su (2022) thi gia tri P-
values < 0,05 13 quan hé c6 y nghia thong
ké. Hé sb duong dan Original sample (hay
con goi 1a hé sé hdi quy chuin hoa B)
mang diu duong 13 tic dong tich cuc,
mang ddu am 13 tac dong tiéu cuc.

Bang 2: He s6 B, gia tri P-values va két qua kiém dinh gia thuyét

th(l;ll;’lét Moi quan h¢ Heso B Vall:es Ig<il€1e Itrilg;fl:‘:ltl
H1 |Tinh giai tri = Sy tuong tac 0,191 0,001 |Chap nhan
H2 |Tinh thong tin > Su tuong tac 0,421 0,000 |Chip nhan
H3 |DJ tin cay cua nguén —> Su tuong tac 0,147 0,009 Chép nhan
H4 |Hanh vi biy dan > Chuan myc chu quan 0,402 0,000 |Chip nhan
H5 |Chuan muc chu quan = Y dinh lva chon 0,267 0,000 Chép nhan
H6  |Hanh vi bay dan > Y dinh lya chon 0,131 0,015 |Chap nhan
H7 |Su twong tac = Y dinh lya chon 0,317 0,000 |Chép nhan
H8 |Y dinh lya chon > Quyét dinh lya chon 0,614 0,000 Chép nhan

Két qua kiém dinh (Bang 2) cho thay
ca 8 gia thuyét déu co y nghia thong ké (P-
value < 0,05) va dugc chip nhan. Quyét
dinh lga chon quan ca phé cua Gen Z chiu
anh huong tir bon yéu td: Tinh giai tri, Tinh
thong tin, Do tin cdy ctia ngudn va Hanh vi
bay dan, cing hai bién trung gian Chuéan
muc chui quan va Sy tuong tac, tdic dong
dén Y dinh lua chon, tir d6 anh hudng dén
Quyét dinh lya chon. Mbi quan hé manh
nhét 1a tir Y dinh lya chon dén Quyét dinh
Ira chon (B=0,614), tiép theo 1a Tinh thong
tin dén Sy twong tac (=0,421) va Hanh vi
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bay dan dén Chuin myc chi quan
(B=0,402). Su tuong tac (B=0,317) va
Chuan muc cha quan (B=0,267) déu c6 anh
huong dang ké dén Y dinh lua chon. Céc
tac dong con lai c6 muc trung binh dén
thap, v6i Hanh vi bay dan dén Y dinh lya
chon 1a yéu nhat (B=0,131). Hé s6 R? dao
dong tir 16,2% dén 40,4%, trong d6 Su
tuong tac (R=0,398) va Quyét dinh lwa
chon (R>=0,375) c¢6 d6 giai thich cao nhét.
Theo Cohen (1988), Tinh thong tin anh
huong manh dén Sy twong tac (£2=0,605),
trong khi Hanh vi bay dan tac dong yéu dén
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Y dinh lya chon (£2=0,02). Nhin chung, hau
hét cac bién doc 1ap c6 mirc tac dong nho.

4.4. Thdo ludn két qud nghién ciru

Nghién ctru phan tich tdc dong cua cac
yéu td trong video quang cdo trén mang xi
hoi dén quyét dinh lya chon quan ca phé
ciia Gen Z. Két qua cho thay quyét dinh
chiu anh hudong manh tur y dinh lya chon,
thong qua cac bién doc 1ap va trung gian.
Trong do, tinh gidi tri cd tdc dong trung
binh nhung dnh hudng manh nhit dén sy
trong tac. Piéu ndy phu hop véi nghién
ctru cua Noguti (2020), cho rang yéu t6
giai tri thuc day dong lyc xem va tuong
tac, tur do gia tang y dinh lya chon quan ca
phé. Ngoai ra, tinh thong tin va d¢ tin cdy
ctia ngudn dong vai tro quan trong. Két qua
phu hgp véi nghién ctiu cia Chenchen va
cong su (2020), nhin manh tim quan trong
ctia ndi dung hop 1y trén nén tang TikTok.
Cao va cong su (2021) ciing chi ra rang sy
xudt hién cia nguodi c6 sic anh huong
trong video ngan lam ting muc do twong
tac. Nguoi dung mang xa hoi ngay cang co
xu hudng danh gia cao do tin cdy, doi hoi
thuong hi¢u va nhan vat trong video phai
c6 uy tin dé gia ting niém tin.

Gen Z dé bi anh hudng béi hanh vi
bay dan trén mang xa hoi. Két qua nghién
ctru dong nhéat voi Bagozzi & Dholakia
(2002), cho thiy hanh vi bay dan tac dong
dén chuan muyc chi quan, ngudi dung co
xu huéng lam theo cong dong tryc tuyén
khi video quang cdo ngin cé luot xem va
tuong tac cao. Piéu nay ciing phi hop véi
ly thuyét hiéu ung tdm 1y doan tau
(Colman, 2014), khi niém tin va xu hudng
lan truyén nhanh hon khi dugc nhiéu nguoi
chap nhan. Cac yéu t6 nhu chuan myc chu
quan, hanh vi bay dan va sy tuong tac déu
c¢6 anh huong dang ké dén y dinh lya chon
quan ca phé. Theo Fishbein & Ajzen
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(1975) trong m6 hinh TRA, nguodi dung
chiu tic dong tir quan diém ciia cong dong
vé nhiing gi duoc coi la chuan muc. Viéc
tang cuong luot thich, binh luan va chia sé
trong video quang cdo ngin ciing giup gia
ting gia tri va niém tin ctia nguodi xem
(Chenchen & cong su, 2020).

Cudi cung, gia thuyét vé mdi quan hé
gitta y dinh lya chon va quyét dinh lya
chon duoc chép nhan. Sau khi tiép nhan
thong tin tir video quang céo ngin, ngudi
dung dé dang ra quyét dinh hon, chip nhan
ndi dung quang cdo va hanh dong theo y
dinh cua ho.

5. Két luin va ham y quan tri

5.1. Ham y qudan tri

Nghién ctru ndy da xac dinh cac yéu to
trong video quang cédo ngin co tic dong
dén quyét dinh lya chon quan ca phé cia
Gen Z tai TP. HCM, bao g@)m 4 bién doc
1ap va 2 bién trung gian: Tinh giai tri, Tinh
thong tin, BJ tin cdy cua nguén, Hanh vi
bay dan, Sy twong tac, Chuin muyc chu
quan va 2 bién phu thudc 1a Y dinh lua
chon va Quyét dinh lga chon. Cac gia
thuyét déu duoc chap nhan va co ¥ nghia
thong ké. Tur két qua nghién ciru, tic gia
dua ra mot s6 ham y quan tri dé& xuat dé
giap cho cac doanh nghi€p kinh doanh
trong linh vuc F&B, dac biét 1a dich vu
quan ca phé dé co nhimng chién lugc truyén
thong hiéu qua trén mang xa hdi thong qua
video quang cao ngin.

Thir nhat, doanh nghiép can xay dung
ndi dung rd rang, chan thyc, dam bao chét
lugng hinh dnh, &m thanh dé nang cao do
tin cdy va kha nang tiép can. Thir hai, tao
ndi dung mang tinh chit giai tri va do tin
cdy cao dé tang kha ning tuong tic cia
nguoi xem. Két hop tinh giai tri va xu
hudng ("bét trend") nham ting twong tac va
lan truyén thuong hiéu. Thir ba, thuc day
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su tuong tdc manh mé, khai thac danh gia
tir khach hang dé tao niém tin, dic biét
quan trong véi cac doanh nghi€p quan ca
phé vira va nho. Thit f, thuc day hanh vi
bay dan bang cach tao ndi dung thao luén,
trd choi twong tac va xu hudéng phd bién dé
tang muc do chia sé.

5.2. Han ché

Ngoai nhitng két qua dat duoc dé lap
day khoang trong nghién ciu thi nghién
clru ndy con tdn tai mot s6 han ché. Gidi
han vé mat thoi gian nén nghién ctru van
chua thé khai thac sau ting ndi dung trong
video quang cédo ngin. Khong gian va
pham vi nghién ctru chi dang tép trung va

TAI LIEU THAM KHAO

dimg lai & quy m6 TP. HCM nén con nhiéu
han ché trong vi¢c tiép can dén da dang débi
tugng khao sat. Ngoai ra, con nhiéu yéu tb
tac dong van chua dé cap dén, dac biét 1a
cac yéu t6 tao dung niém tin thuong hiéu
trén truyén thong mang xa hoi. Nghién ctru
trong tuong lai nén thuc hién khao sat trén
pham vi rong hon va tiép can nhiéu ddi
tuong khao sat khdc nhau trén pham vi
toan qudc dé co duoc nhimg goc nhin méi.
Thyc hién phong van véi nhitng doanh
nghiép kinh doanh quéan ca phé nham hiéu
siu hon vé nhiing yéu t6 tic dong trong
thuc tién, dé xuét cac yéu tb mdi cho mod
hinh nghién ctru.
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